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A key challenge to improving domestic water 
ef�ciency is motivating house builders and 
householders to install and use the 
water-ef�cient devices and appliances that are 
available.
 
To tackle this challenge, Waterwise and the UK 
Water Research and Innovation Partnership 
(UKWRIP) held a workshop bringing together 
academics and professionals from a range of 
relevant industries. Given that water-ef�cient 
technology is well-developed and readily 
available, the discussions were focused upon 
three challenges: �nancial, 
technological/logistical, and behavioural/ 
aspirational.

It became apparent that the challenges under 
these headings frequently overlap. The 
discussions identi�ed key areas to be addressed 
and explored some potential solutions – the 
most successful solutions are likely to be those 
that address more than one issue at a time.

Based upon the key �ndings from the 
workshop, Waterwise and UKWRIP proposed a 
number of recommendations:

1.  In order to tackle the widespread lack of 
knowledge about water ef�cient technology, 
more detailed and easily accessible tailored 
information are needed – for householders, 
developers, speci�ers and architects – which is 
appropriate to each audience. Existing schemes 
such as the European Water Label and the BMA/ 
Waterwise Water Ef�cient Buildings Calculator 
are helpful steps in this direction.

2.  Messages about water ef�ciency must be 
carefully crafted to achieve the desired changes 
in behaviour and avoid potential ‘rebound’ 
effects. For example, people might take longer 
showers because they have a more water 
ef�cient shower head.

3.  Because the �nancial incentive for 
households to be water ef�cient is weak, efforts 
should focus instead on making water-ef�cient 
design aspirational and desirable to home 
buyers and tenants. This requires greater 
engagement through web portals, estate agents 
and developers.

4.  The lack of demand for water ef�cient 
technology is hampering its inclusion in new 
build. Therefore, measures such as variable 
infrastructure charges should be adopted to 
incentivise developers and builders to build 
water ef�cient homes. Tighter building 
regulations that include a minimal standard of 
water-ef�cient design as a requirement for 
developers are also important. 

5.  Nervousness about ‘new’ technology and 
past experience of poor quality products or 
installation have given water ef�cient technology 
an image problem. Tackling this requires 
improved training for the construction sector 
and plumbers / installers to increase knowledge, 
and to ensure the highest installation standards.

6.  Individuals and communities are often 
disconnected from the realities of water supply 
or the impact of water use on the environment, 
which can negatively impact on their attitudes 
towards water use in homes. Better 
engagement with householders is needed to 
emphasise the value of water to their 
community and the wider environment.

7.  There is a need to translate and implement 
the �ndings from relevant current and past 
research and also to encourage further research 
to address the challenges identi�ed e.g. the 
nexus between water and energy, and the role 
of building regulation in driving forward changes.
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The UKWRIP Water Use Action Group aims to 
promote ef�cient domestic water use through 
increasing public awareness and understanding, 
in�uencing behaviour, water valuation and 
market transformation. 

To achieve this objective, Waterwise held a 
series of preparatory internal and external 
discussions to de�ne the issue and develop the 
conceptual approach and context. This included 
discussions with the water industry, bathroom 
manufacturers and the construction sector. 

Based on these discussions, Waterwise 
developed the hypothesis that the key to 
increasing the water ef�ciency of homes lies in 
non-technical solutions. We concluded that 
there is suf�cient technology already available to 
dramatically reduce the water use of UK homes. 
However, there are social, �scal and legislative 
barriers to the uptake of water-ef�cient 
technology. In some areas we even found 
regressions with developers moving away from 
installing water-ef�cient technologies. 

The workshop focussed on exploring some of 
these �nancial, technological/logistical, and 
social barriers to the widespread uptake of 
water-ef�cient technology in homes. It took 
place on 7th October 2014 and brought together 
people from a broad spectrum of professions, all 
of whom provided unique insights into how 
people respond to water-ef�cient technologies 
in homes (Appendix 1). The overall aim was to 
draw out and articulate the issues and 
challenges preventing people from adopting 
water-ef�ciency technologies in their homes, 
and to begin exploring potential solutions. 
Presentations at the event, from Tony Rheinberg 
of Ideal Standard, Phil Barnard of Chandlers 
Building Supplies and Dani Jordan of 
Waterwise, set out the �nancial, technological 
and aspirational ‘challenges’ respectively for the 
attendees to tackle, which helped to guide and 
stimulate discussions. 
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The barriers and solutions described below 
focus on the key areas of interest identi�ed in 
the workshop. There was much common ground 
between the themes but the issues are present-
ed here as they arose under each heading. 

Some of the solutions suggested within the 
workshop already exist, and relevant examples 
are listed in Appendix 2. A lack of awareness of 
these examples by the workshop participants 
suggests that they are not reaching their target 
audience and may therefore need tweaking or 
upscaling in order to do so. Recent research 
supported by the UK’s Research Councils and 
Innovate UK in domestic water use and 
ef�ciency may help to better understand these 
barriers and suggest promising solutions 
(Appendix 3).

Financial Challenges
Barrier 1: At a household level the �nancial 
incentive to be water ef�cient is weak.

Around half of British households are not 
metered and pay a �xed charge regardless of 
water use. Even for metered households, water 
is a relatively cheap household bill. This issue is 
compounded by the fact that many households 
pay for their water via direct debit, a payment 
that is entirely divorced from any use, and so 
rarely have to think about their total water bill. 
Because the potential for �nancial savings is 
often relatively small, they are often expressed 
over the long term (e.g. this action will save you 
X over a year), however people do not identify 
as strongly with long-term bene�ts as they do 
with immediate savings.

Solution: Side-step this issue by focusing on 
other bene�ts

When communicating with households about 
water-ef�cient technologies, focus less on 
�nancial savings and more on other bene�ts 
such as an improved experience, environmental 
bene�ts, having the latest technology, or 
promoting ‘eco-bling’.

Solution: Increase water metering

If people are paying for their actual water use, 
excessive use will have a clear �nancial cost and 
the incentive to be more ef�cient will be 
stronger. 

Solution: Increase awareness of energy cost to 
heating hot water

On average a quarter of a household’s energy 
bill results from heating water. Looking at water 
savings from this angle means that the �nancial 
incentive could be strengthened as energy bills 
can be expensive. With the use of smart meters 
and energy monitors householders may be 
more conscious of their energy use than their 
water use. However, care is needed to retain 
the water saving message, as it is important to 
save both cold and hot water in the home.

Solution: Introducing rising block tariffs

Experiments with the use of rising tariffs to 
discourage high discretionary use, such as 
garden sprinklers, have all led to extremely 
negative customer response in the past and 
would require careful design and explanation.
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Barrier 2: General lack of understanding / 
interest around water use and cost

Individuals will consistently underestimate their 
water use and its cost, so saving money is not 
an effective incentive to use water-ef�cient 
technologies.

Solution: Side-step this issue by focusing on 
other bene�ts (as above)

When communicating with households about 
water-ef�cient technologies, focus less on 
�nancial savings and more on other bene�ts 
such as an improved experience, having the 
latest technology, or promoting ‘eco-bling’.

Solution: Raise awareness through feedback 
from smart metering / smart billing

Providing relevant feedback on water use could 
help to engage and motivate individuals. 
Comparisons with others can be an effective 
tool. However it is hard to normalise water use 
to allow meaningful comparison from person to 
person or month to month, and this type of 
smart metering is not widely available in the UK.

Barrier 3: Installation can be expensive

Measures such as water-ef�cient shower heads 
have relatively low costs, and if being installed 
as part of a retro�tting programme the cost of 
the installer visiting the home will far outweigh 
that of the products. Some products require a 
plumber to install them which has a signi�cant 
associated cost. On a larger scale, installing Rain 
Water Harvesting (RWH) and Grey Water 
Recycling (GWR) will be very expensive. 
Installation costs can also be an unknown 
variable to some extent, as unidenti�ed 
dif�culties can arise.

Solution: Consider at design stage, or subsidise

Planning space for RWH or GWR at the design 
stage or putting dual pipe systems in place for 
future retro�t should dramatically reduce 
installation costs. Water ef�ciency costs are 

signi�cantly lower than many energy ef�ciency 
measures such as insulation, and subsidies for 
hot water ef�ciency would deliver much higher 
energy savings at lower cost.

Barrier 4: No incentives for developers to include 
water ef�cient technologies

There is little incentive for developers to include 
water-ef�cient technologies. With a lack of 
demand from buyers there is no �nancial 
bene�t, so it does not currently make sense for 
developers to go beyond the measures that will 
ensure compliance.

Solution: Introduce a sliding scale infrastructure 
charge

Developers pay a connection charge to utilities 
to be joined onto the water network. A sliding 
scale infrastructure charge based on the 
property’s water-ef�ciency level would make 
installing water-ef�cient technologies �nancially 
bene�cial.

Solution: Regulation

The current approach to regulatory options, such 
as tighter building regulations, is inconsistent 
with water-ef�ciency regulations being 
determined by local councils and building 
inspectors. In contrast, a uniform approach has 
been adopted in Scotland which could be used 
as a guide for elsewhere.
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Technological and 
Logistical Challenges
Barrier 5: Living in rental property makes it 
dif�cult to make changes to �xtures & �ttings

Those living in rental properties may not be in a 
position to make changes to the �xtures and 
�ttings in a property; and there are no incentives 
for landlords to implement them as they do not 
reap the bene�ts personally.

Solution: Focus on changes that can be made

Behavioural changes are key here: making more 
ef�cient use of existing �xtures and �ttings can 
make a signi�cant difference and does not 
require any structural change. Moreover, while it 
may not be possible to make permanent 
changes, there are still some easy solutions that 
will make a difference, for example, a cistern 
displacement device. 

Barrier 6: Nervousness about new or unknown 
technology

People can be concerned that a new or 
unknown water-ef�cient technology may not 
work as well as their current appliances.

Solution: In-store demonstrations and 
roadshows

Demonstrating a water-ef�cient technology, 
such as a tap or showerhead, allows people to 
‘try before they buy’, potentially increasing 
con�dence in the product.

Solution: Using hotels and gyms to showcase 
water-ef�cient technologies

Installing water-ef�cient taps, showers and 
toilets in hotels and gyms (and making sure this 
is publicised) provides an opportunity for people 
to try these water-ef�cient technologies. 
Providing a ‘try before you buy’ scenario may 
help overcome any concerns.

Barrier 7: Lack of knowledge about home 
plumbing system 

A lack of householder interest in, and 
knowledge of, home plumbing systems can 
make it dif�cult to decide what would work. 
Often professionals are relied upon to make 
decisions on the suitability of a given plumbing 
system (see next barrier).

Solution: Providing clear, tailored information

Where appropriate, suf�cient information should 
be provided at the point of sale or included with 
the product itself to allow individuals to make an 
informed decision.

Barrier 8: Plumbers / installers can lack the 
knowledge and con�dence to promote / install 
water ef�cient products

Professionals can lack the knowledge and 
con�dence to promote and install water ef�cient 
products. They can be reluctant to install 
something new to them, and may be concerned 
about being called back if it doesn’t work.

Solution: Provide appropriate training 

Water-ef�ciency training will help give 
professionals the knowledge and con�dence to 
recommend and install water-ef�cient 
technologies, and may promote water ef�ciency 
more widely.

Solution: Engaging plumbers / installers

Engaging with plumbers and installers on the 
issue of water ef�ciency and providing 
information about available water-ef�cient 
technologies and how to install them could help 
to address this barrier. Working with plumber 
networks and professional bodies may prove a 
good starting point.
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Barrier 9: Poor quality products or incorrect 
installation can lead to bad experiences

If somebody has a bad experience using a new 
product they will remember this for a 
surprisingly long time. 

Solution: Provide water ef�ciency training for 
professionals (as above)

Training that provides the knowledge and 
con�dence to recommend and install 
water-ef�cient technologies would help, and 
could also promote water ef�ciency more 
widely.

Solution: Ensure only good quality products are 
on the market
 
Existing regulations are suf�cient to ensure that 
products are safe. Wider use and awareness of 
water ef�ciency labelling (see below) could help 
to phase out poor-performing and less effective 
products.

Barrier 10: Retro�tting RWH or GWR will result 
in a lot of disruption

Retro�tting these water-ef�cient technologies 
requires pipework throughout the house as well 
as tanks etc., all of which take up room and 
require the removal of �ooring and/or walls. This 
level of disruption is enough to put many off. 
More generally, there can be a reluctance to 
alter �ttings that already work satisfactorily. 
 
Solution: Technologies must be integrated from 
the outset

Water-ef�cient technologies must be integrated 
from the outset. Water-ef�cient bathrooms and 
kitchens can be chosen and �tted. For larger, 
more expensive technologies like RWH and 
GWR, developers could build in the required 
pipework, effectively future-proo�ng the building 
(but there are currently �nancial disincentives to 
doing so). Building Regulations and Code for 
Sustainable Homes could be important drivers 
to push this forward.

Barrier 11: Smart metering challenges

Smart metering can provide a large amount of 
detailed information to the supplier as well as 
the user. If people can easily see their water use 
they become more aware of both use and cost 
which may encourage them to be more careful 
and ef�cient, leading this approach to be a 
suggested solution to Barrier 2. However, 
current infrastructure in the UK makes 
large-scale data-gathering from smart meters 
dif�cult and expensive.

Solution: Develop new approaches for 
cost-effective rollout of smart water metering

In general, the Water Services Regulation 
Authority (Ofwat) is not convinced of the 
economic case for smart water meters in the 
UK. It may make sense to coordinate smart 
water metering with national smart energy 
meter roll-out programmes. Sensor technology 
linked to customer smartphones or computers 
is worth considering as an alternative. We need 
to develop the case for the wider bene�ts of 
smart water meters, such as controlling 
household leakage or reducing insurance 
premiums. 
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Behavioural and 
Aspirational Challenges

Barrier 12: Water-ef�cient technology has an 
image problem

Currently, water-ef�cient technologies are 
certainly not seen as a must-have, and in some 
cases they are viewed negatively. For many 
years, products have been sold based on the 
large amount of water they use (think ‘Niagara’ 
showers), and using large amounts of water has 
been associated with luxury – so there is now 
signi�cant work required to change these 
perceptions. A key question here is how do you 
move water-ef�cient technologies to the 
mainstream, making them as normal as double 
glazing?

Solution: Change the focus and language used 
to ‘sell’ these products

We need to move away from focussing on the 
environmental credentials and ef�ciency 
messages; instead we should highlight good 
design, cutting edge technology and the modern 
product. Other bene�ts can be focussed upon 
too, such as an improved experience and lower 
energy bills.

Barrier 13: Technologies only function as well as 
they are used

Installing water-ef�cient technologies is 
important but if they are not used appropriately 
they can perform poorly and produce little or no 
savings. For example, installing a water-ef�cient 
showerhead is pointless if you double the length 
of your shower.

Solution: Communication is the key

It is important to provide clear information on 
installation and use. This may come from the 
installer or be provided with the product. Any 
information should outline the purpose of the 

product, how it works, what to expect, and how 
to use it.

Barrier 14: Which products are water ef�cient?

Once an individual has decided they would like 
to purchase a water ef�cient product, it is 
important that they can easily identify which 
products are best for them. With so many 
choices on the market, they could end up buying 
the wrong one or just giving up.

Solution: Water Ef�ciency Labelling

Introduce labelling schemes that clearly 
identi�es the water ef�ciency of a product. 
Combining water and energy labelling in a way 
that makes sense to the customer could be 
challenging, however, it is particularly important 
for washing machines and dishwashers.

Barrier 15: Water ef�ciency and other running 
costs are not at the top of the list when looking 
for a new home

Water-ef�cient technologies are not currently a 
‘must-have’ for home-owners; their presence is 
not a priority for potential buyers.

Solution: Include home-running costs in 
mortgage applications

Mortgage applications now require applicants to 
provide a detailed breakdown of their outgoings 
every month to ensure affordability criteria are 
met. Including projected home-running costs for 
the property to be purchased may help buyers 
see water-ef�ciency in a favourable light.

Solution: Promote through collaboration, for 
example Zoopla

Promoting water ef�ciency and water-ef�cient 
technology via channels that are relevant when 
buying a home, for example, Zoopla or Find a 
Property, may help to raise awareness and 
desirability among home buyers.
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Barrier 16: Communities are not ‘connected’ to 
their water supply

At the community level people are generally 
disconnected from their water use, and either 
do not think about it or fail to understand the 
impact it can have on local rivers and water 
resources.

Solution: Embed water ef�ciency into the school 
curriculum

Teaching children about water use and their local 
water resources from a young age will improve 
the collective knowledge of a community from 
the youngest members up. Harnessing ‘pester 
power’ could be a great way to bring water 
ef�ciency into homes.

Solution: Provide information plaques at all 
rivers / water bodies

Many communities are deeply attached to their 
local rivers and lakes but may not understand 
the impact domestic water use can have on 
them. Simply providing information plaques at 
rivers and water bodies could increase 
awareness. Plaques could explain where the 
water has come from, where it is going, how it 
is affected by abstraction and, importantly, what 
people can do to help.

Solution: Highlighting local water resources in 
communications

Highlighting the current status of local rivers or 
water resources (where related to water use) in 
water bills or other communications from water 
companies could help to strengthen the link in 
peoples’ minds between domestic water use 
and the local environment.
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The workshop challenged some common 
assumptions. For example, it became clear that 
the prospect of �nancial savings through 
improved water ef�ciency is not a strong moti-
vator because water is a relatively small cost 
compared to other, or overall, household 
expenses – and the �nancial return on invest-
ment is usually long term. Clearly we need to 
better understand the drivers for adopting water 
ef�ciency among households, home buyers, 
tenants and landlords.

A key conclusion was that environmental and 
cost bene�ts are more likely to be achieved by 
promoting the desirable qualities of 
water-ef�ciency measures, such as good design 
and the latest technologies, ensuring water 
ef�ciency is framed as aspirational.

Another key �nding was the mixed and often 
poor level of knowledge and know-how about 
existing technology and resources, including 
among suppliers and installers (and, anecdotally, 
estate agents), which can lead to a lack 
con�dence in the promotion and installation of 
them. There is a clear need to make information 
more straightforward and accessible, and to 
provide training for plumbers, installers, builders 
and developers around water ef�ciency. 

Main �ndings

1.  Many people simply don’t understand which 
products and approaches are water ef�cient; 
this applies to builders, plumbers, speci�ers, 
developers and estate agents as well as 
householders.

2.  There is a general lack of interest around 
water use and cost in the home, and the 
�nancial incentive for households to be water 
ef�cient is weak.

3.  There is a perception among homeowners 
that installation of water-ef�ciency measures is 
expensive.

4.  There are no incentives for developers to 
include water-ef�cient technologies in new 
build.

5.  Poor-quality products or incorrect installation 
has led to bad experiences giving water-ef�cient 
technology an image problem. 

6.  People are nervous about new or ‘untested’ 
technology, and plumbers and installers often 
lack the knowledge and con�dence to promote 
and install them.

7.  Water ef�cient technologies need an image 
makeover, making water ef�cient design 
aspirational and desirable.

8.  Communities and individuals are often 
disconnected from the realities of water supply 
and the impact of water use in their area and on 
the wider environment. 

9.  With its rainfall, water scarcity is seldom 
perceived as a pressing public policy issue in 
the UK; consequently, water has been and 
continues to be largely undervalued, and water 
saving technologies ignored.
 

11 Water Ef�cient House of the Future

Summary of Findings



Within the workshop there was agreement that 
the barriers to increasing uptake of water 
ef�ciency measures are �nancial, logistical and 
behavioural, rather than technical. We need to 
�nd ways to get pull from householders, home-
buyers and tenants, we need to make water 
ef�ciency desirable and we need to make 
installation easier.
 
Interestingly the workshop challenged many 
existing views, it was clear that talking about 
�nancial savings for the homeowner is not a 
suf�cient driver and statements such as 
‘installing this shower will save £x per year’ 
were not motivators when people were 
contemplating spending hundreds of thousands 
on a home. Instead the workshop discussed 
using multiple messages linking environment 
and home running costs, but mainly focussing 
on good design and the latest technology. 
These drivers are more aspirational and position 
water ef�ciency as something desirable. There 
were also surprising �ndings around the level of 
knowledge of existing technology and 
resources. It seems clear that there needs to 
be simpler and more easily accessible 
information and training for builders and 
developers around water ef�ciency. 

Based upon the key �ndings, a range of 
recommendations have been developed: 

1.  Provide more detailed and easily accessible 
tailored information – for householders, 
developers, speci�ers and architects – which is 
appropriate to each audience such as the 
European Water Label and the BMA/Waterwise 
Water Ef�cient Buildings Calculator.

2.  Messages about water ef�ciency must be 
carefully crafted to achieve the desired changes 
in behaviour e.g. to avoid a rebound effect of 
people taking longer showers because they 
have a more ef�cient shower head.

3.  Make water-ef�cient design aspirational and 
desirable by greater engagement through web 
portals, estate agents and developers, so home 
buyers and tenants expect and demand the 
latest technology and design.

4.  Incentivise developers and builders to build 
water ef�cient homes – through regulation 
and/or variable infrastructure charges which 
reward water-ef�cient buildings.

5.  Establish a minimal standard of 
water-ef�cient design as a requirement for 
developers. 

6.  Improve training for the construction sector 
and plumbers / installers to increase 
knowledge, and to ensure the highest 
installation standards.

7.  Better engage householders with the value 
of water to the community and wider 
environment.

8.  There is a need to translate and implement 
the �ndings from relevant current and past 
research and also to encourage further research 
to address the challenges identi�ed e.g. the 
nexus between water and energy and the role 
of building regulation in driving forward 
changes.
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•  The European Water Label
http://www.europeanwaterlabel.eu/
The Scheme provides easy access to a database 
of bathroom products, showing their water use 
per minute, allowing direct comparison between 
products.

•  Waterwise CABWI Water Ef�ciency 
    Quali�cations
http://www.waterwise.org.uk/pages/training-and
-workshops.html
Designed for organisations or individuals that 
provide water ef�ciency advice or install water 
ef�cient devices in people’s homes, these two 
formal OFQUAL approved quali�cations will 
ensure the provision of consistently high quality 
practical water ef�ciency.

•  Smart Water Network
http://www.swan-forum.com/
The Smart Water Networks Forum (SWAN), is a 
worldwide industry forum promoting the use of 
data technologies in water networks, making 
them smarter, more ef�cient and more 
sustainable. SWAN brings industry leaders 
together to create and accelerate awareness 
and effective use of smart data systems for 
water networks.
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•  Patterns of Water Consumption
http://www.sprg.ac.uk/projects-fellowships/patt
erns-of-water
Research exploring the diversity, and patterns, 
of practices that use water in the home (ESRC, 
Universities of Lancaster, Southampton and 
Manchester).

•  The Impact of Price and Information on Water 
   Consumption
http://gtr.rcuk.ac.uk/project/DC58EBBF-A402-4C
83-A567-50AEEE8D63EC
Research examining the behavioural response 
of consumers to a universal metering 
programme (ESRC and University of 
Southampton). 

•  CORE: Creative Outreach for Resource 
    Ef�ciency
http://gtr.rcuk.ac.uk/project/B6D3D8C9-5B15-45
35-BCD0-5A0A8D56F008
Project supporting the delivery of a vibrant and 
creative outreach programme to maximise 
public and user engagement in resource 
ef�ciency including water ef�ciency (EPSRC 
and Loughborough University).

•  UK Droughts & Water Scarcity
http://www.nerc.ac.uk/research/funded/progra
mmes/droughts/
A �ve-year interdisciplinary, £12m+ research 
programme that supports improved 
decision-making in relation to droughts and 
water scarcity by providing research that 
identi�es, predicts and responds to the 
interrelationships between their multiple drivers 
and impacts (NERC in collaboration with ESRC, 
EPSRC, BBSRC and AHRC).

•  Greywater
http://gtr.rcuk.ac.uk/project/20E06263-E5D4-4F
FB-8C6C-47811245F5F4
A low cost technology that treats and reuses 
greywater in both domestic and non-domestic 
settings (C-Tech Innovation Limited and 
Innovate UK).

•  LIRON
http://gtr.rcuk.ac.uk/project/DE929D5B-9C50-4F
0B-B838-EBF3FE90C17F
Developing and demonstrating the bene�ts of 
next-generation, environmentally-friendly 
domestic laundry equipment (Woodrow 
Scienti�c Limited and Innovate UK). 

•  A Next Generation Water Saving Washing 
   System for the Domestic Market
http://gtr.rcuk.ac.uk/project/EBE97A70-6A3C-42
67-BFF7-4C66176E103D
An alternative to conventional laundry systems 
that offers increased water and energy 
ef�ciency without any compromise to cleaning 
performance (Xeros Limited and Innovate UK).
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Appendix 3 - Examples of RCUK/Innovate UK 
supported research and innovation activities



Waterwise
180 Piccadilly
London
United Kingdom
W1J 9HF
T: 044 (0)207 917 2826
www.waterwise.org.uk

UKWRIP
Natural Environment Research Council

Polaris House
North Star Avenue

Swindon
SN2 1EU

UKWRIP has now become the Research and Innovation delivery 
group of the UK Water Partnership (launched 26 February 2015) – 

see www.theukwaterpartnership.org


