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our aim 
Our aim is to reverse the upward trend in how much water we all use at home and at work by 2010. We 
will develop a framework to demonstrate the benefits of water efficiency in the UK supported by a robust 
social, economic and environmental evidence base. By 2010, water companies will be carrying out large-
scale water efficiency projects alongside new resource developments. Water efficiency will be part of 
everyone's lives.  
 
 
objectives  

 Championing water efficiency within the water industry  
 Shaping a positive regulatory framework for water efficiency  
 Building the evidence base for water efficiency through large scale pilot schemes and other 

research  
 Ensuring water efficiency in the built environment sector  
 Influencing government policies on water efficiency  
 Understanding and changing consumer perceptions of water efficiency and encouraging wise use of 

water  
 Promoting the social benefits of and addressing the barriers to water efficiency 

 
board  
Maria Adebowale (Chair) – Director of Capacity Global 
Ian Barker – Head of Water Resources, Environment Agency 
David Butler – Co-Director of Centre for Water Systems, University of Exeter 
Paul Hope, Head of Water Resource Economics, Ofwat (Observer) 
Peter Jiggins – Head of Water Supply and Regulation, Defra (Observer) 
Walter Menzies – Chief Executive of the Mersey Basin Campaign 
Pamela Taylor – Chief Executive of Water UK 
Jacob Tompkins – Director of Waterwise  
Consumer Council for Water (Observer: replacement for Teresa Evans not formally confirmed at time of 
press) 
(Two further water company representatives are expected to join the Board in time for the December 2007 
Board meeting) 
 
staff 
Melanie Cooper – Human Resource and Finance Manager 
Victoria Higgins – Communications Coordinator 
Chris Philpot – Media and Campaigns Manager 
Andrew Pitt – Waterwise East Water Efficiency Coordinator 
Nicci Russell – Head of Policy 
Jacob Tompkins – Director 
Gareth Walker – Research Associate 
Joanne Zygmunt – Head of Research 
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a message from the 
director 
Waterwise is an independent UK NGO established 
by the UK water industry in September 2005 with 
a five year mission of reducing per capita 
consumption and promoting water efficiency.  
Waterwise is funded through a combination of 
grants, sponsorship, donations and contract 
work.  Around half our income comes from the 
UK water industry.  Waterwise‟s activities are 
driven by its aim and it works with its 
stakeholders to fulfill this aim.   
 
It has three main spheres of activity, influencing 
the political and financial agenda to ensure the 
promotion of water efficiency, raising the profile 
of water efficiency through the media and joint 
initiatives, and research to over pin our work and 
provide a clear evidence base for water efficiency 
decisions. We have made significant progress in 
all of these areas.   
 
The organization is small and flexible with very 
little bureaucracy which enables us to adapt 
quickly to shape the water efficiency agenda.  
This structure is in part shaped by our five year 
life span, which also means that collaborative 
working is essential.  
 
We have made rapid progress in the past year 
because of the help and assistance of our 
funders, supporters and partners.  We are 
looking forward to an even more productive year 
next year. 

 
 

Jacob Tompkins 
Director of Waterwise 
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economic 
evidence base 
  
Waterwise is building the Evidence Base for 
large-scale water efficiency for the Water Saving 
Group (a group focussing on reducing household 
consumption in England, chaired by the 
Environment Minister) - a project called 
„Optimising Water Efficiency Costs and Benefits‟.  
 
We are due to present the Evidence Base to the 
Water Saving Group, for use in Period Review 
2009 (PR09), during 2008 and 2009 with an 
interim report in late 2007.  The Evidence Base 
will produce a set of scenarios for UK water 
company water efficiency programmes based 
upon best available knowledge that can be used 
to inform water company investment with 
particular relation to the Periodic Review.  
 
The scenarios will look at different approaches to 
delivering water efficiency and will present 
various logistical options and their influence on 
the costs and benefits, for example the methods 
used to identify households for retrofit and the 
staff used to carry out the work. The Evidence 
Base will draw upon the 20 or so large-scale 
domestic water efficiency projects being run by 
UK water companies. 
  
Data from water company projects will be 
forthcoming at different stages over the coming 
year. Waterwise will aim to produce the project 
outputs as quickly as possible as the fit with 
PR09 is very tight. Some of the projects have 
already reported, and Waterwise will produce a 
full working version of the Evidence Base for 
large-scale water efficiency in March 2008. This 
is in time for companies to use in their draft 
PR09 business plans. The following version of the 
Evidence Base will be produced in October 2008, 
in time for companies to use in their final PR09 
business plans and final Statutory Resource 
Management Plans (SRMP). Both the March and 

October versions will contain water efficiency 
scenarios and useable cost-benefit figures: the 
scenarios will include multiple water efficiency 
measures. 
  
In addition, regular monthly updates of the 
Evidence Base, analysing further data as projects 
report, will be produced from November 2007, 
culminating in a final Evidence Base in May/June 
2009, for Ofwat to use in their analysis of 
company returns, before publishing draft 
determinations in July 2009. 
  
The Water Saving Group agreed that the 
Evidence Base project should be overseen by a 
high-level Steering Group. Waterwise‟s Evidence 
Base Steering Group – overviewing the project - 
is chaired by Jean Spencer, Regulation Director at 
Anglian Water, and includes senior  
representatives from Communities and Local 
Government (CLG), the Department of 
Environment and Regulatory Affairs (Defra), the 
Environment Agency, Ofwat, UKWIR, Water UK‟s 
Regulation network, Water UK‟s Water Efficiency 
Network, and Waterwise. The Steering Group met 
for the first time on 2 October 2007. 
  
Through the Water Saving Group, Waterwise has 
high-level buy-in for the Evidence base, including 
from Ofwat and Water UK (Regina Finn, Chief 
Executive, Ofwat and Pamela Taylor, Chief 
Executive, Water UK). 

 
water company 
projects 
 
introduction 
In the past 18 months there has been a dramatic 
increase in water efficiency activity by all water 
companies. Many water companies have 
commenced or are planning large-scale, 
statistically-significant water efficiency pilots and 
programmes. Currently there is probably more of 
this activity in the UK than in any other country. 
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At present around 20 projects of specific 
significance to the Evidence Base for large-scale, 
domestic water efficiency are either completed, in 
progress, being extended or being planned.  
Almost all of these cover more than 300 homes, 
and most are over 1,000.  

Because these projects vary in size, type and 
timescale, it is useful to look at some form of 
classification. 

The combined outputs of these projects should 
provide a solid base for the determination of a 
robust economic case for water efficiency in the 
run up to the next Periodic Review in England 
and Wales and the Scottish and NI price 
determinations.  

Current UK projects show that take-up varies 
between 12% and 30%, and savings vary between 
4% and 15% 

 
classification of water company projects 
The traditional way of classifying projects within 
the water industry is as follows: 

a) large scale general projects 
b) component studies 
c) other studies 

 
large scale general projects 
Many water companies are assessing the impact 
of carrying out general water efficiency 
programmes, and examine both the costs and 
effectiveness of reducing demand against the 
traditional approach of increasing supply. These 
companies include South West, Thames, Essex & 
Suffolk, Sutton & East Surrey, Yorkshire, Severn 
Trent, Anglian, United Utilities and Three Valleys. 
 
In domestic consumption, these studies take the 
form of the offering of a range of water efficient 
devices to domestic properties including toilet 
retrofits, shower heads, tap inserts, flow 
restrictors, water butts, hose guns, leakage 
alarms and washing machine vouchers. Most 
projects offer fitting of these devices, and this 
type of project has become known as „visit and 
fix‟. An alternative and far cheaper approach 
involves self audit projects, which provide 
customers with the devices for self-installation 

(necessarily involving a more limited set of 
devices). A combination of the two approaches is 
also being taken forward. 
 
More detail on the visit-and-fix projects currently 
underway can be found in Table 1 in the 
Appendix. 
 
component studies 
Domestic water demand is divided into 
components and, while the general studies aim to 
reduce demand across the range of components, 
component studies examine the effect of reducing 
individual components: in particular which 
components lend themselves to the greatest 
reductions in demand, and which are the most 
cost-effective. 
 
Water companies which are studying individual 
components include United Utilities, Southern and 
Wessex.  
 
United Utilities have been working with Liverpool 
John Moores University to study showers - the 
largest and fastest rising component of domestic 
demand. Their work has centred around shower 
flows and the way shower heads perform. 
Waterwise and the Energy Saving Trust plan to 
extend this work to look at shower duration, 
frequency of use and links between energy and 
water usage. 
 
Southern have been working on toilet retrofitting 
as part of a PR04 Ofwat-funded project aimed at 
retrofitting some 60,000 homes in Sussex. To 
date a small pilot and a larger study have tested 
four retrofitting devices, together with the take-
up rate and costs of carrying out this study. 
 
Wessex is planning to use social housing in Bath 
to study the effects of tap inserts, self audit and 
toilet retrofit on blocks of flats.  
 
other studies 
A number of the large-scale studies listed in 
Table 1 in the Appendix will provide additional 
useful information beyond the two categories 
outlined above. These include: 
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 Mid Kent - metering and variable tariff 
trial 

 Essex & Suffolk – a number of specialist 
projects 

 Folkestone & Dover – compulsory 
metering and water efficiency project 
 

In addition, projects which don‟t fit squarely into 
the agenda of large-scale domestic evidence but 
will provide useful information to supplement it 
include Thames‟ Liquid Assets schools and 
hospitals projects which have seen large savings 
(25% in schools), and Anglian‟s Seeding 
Sustainable Communities project looking at 
sustainable living in the round but on a smaller 
scale. 
 
There are many more projects taking place as 
part of the water company‟s ongoing interest in 
water efficiency.  Next year, Waterwise will visit 
all the water companies to gather data.  
      
Table 1 in the Appendix summarizes the current 
water company projects contributing to the 
evidence base for large-scale, domestic water 
efficiency as of October 2007. 
 
Waterwise works closely with Professor Brian 
Hooper of Waterwise Consulting Ltd who 
provides valuable technical knowledge on the 
large scale water efficiency projects conducted 
by the water companies.  

 
campaigns 
 
Many of our campaigns are leveraged through 
working with other organisations.  In fact we 
work with anyone and everyone to achieve our 
aim.  In reaching consumers we particularly work 
with the media, retailers and manufacturers.  
Below are the main campaigns that Waterwise 
has developed. 
 
 
 

waterwise marque 
In October 2006 Waterwise launched the 
Waterwise Marque and announced 15 winners at 
the Waterwise Annual Conference on 22 March 
2007.  Products awarded the Marque include: 
dishwashers, an aerated showerhead, water 
storing gels for the garden, a waterless urinal, a 
new dual flush toilet, drought resistant turf, a 
device to recycle your bathwater, a garden drip 
irrigation system, a waterless carwash, tap flow 
restrictors and devices to reduce the amount of 
water used when flushing your toilet. 
 

The Marque is 
awarded annually to 
products which 
reduce water wastage 
or raise the awareness 
of water efficiency.   
The Marque can be 
found on the product 
itself, product 

packaging, point-of-sale information, product 
catalogues, promotional literature and on 
company websites.  
 
The second round of Waterwise Marque entries 
opened at the start of the hydrological cycle – 
Monday 1 October 2007.  It will be judged in 
February 2008. 
 
B&Q water efficiency campaign 
In February 2007 Waterwise entered into 
partnership with B&Q.  This incorporated a 
month long campaign of messages and in-store 
promotions, culminating in the sponsorship of 
our Annual Conference.  Teaming up with a 
trusted brand like B&Q enabled us to get our 
messages across to a wide range of consumers 
whilst raising our brand profile.   
 
The main objectives of the campaign were to 
raise awareness of the need to save water; to 
make more water efficient products available to 
consumers; and to raise the profile of the 
Waterwise brand. 
 
The overall strategy for the campaign involved 
advising B&Q on which products were the most 
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water efficient and developing a point of sale 
leaflet filled with water saving tips and products 
to aid customers in making more water efficient 
decisions.  In addition, Waterwise attended a B&Q 
staff training day to ensure that all B&Q staff 
were aware of the campaign messages.  The 
strategy was supported with radio and print 
publicity with celebrity Ben Fogle and in-store 
water efficiency displays.  Other promotional 
campaign ideas included producing a leaflet on 
„How to install a water butt‟, an in-store free 
shower timer giveaway and the development of a 
water calculator for the B&Q website.   
 
Due to the campaign B&Q sold an increased 
range of water efficient products, with water butt 
sales increasing by over 300% in two months.   
Waterwise branding on promotional materials in-
store and in the media raised the awareness of 
the Waterwise brand. 

 
The campaign 
generated much 
coverage across 
a broad range of 
consumer media 
- House and 
Home Ideas, the 
Daily Telegraph, 
local papers eg: 
Oxford Mail and 
Essex Chronicle 
and various 
gardening and 
building 
websites. 

 
 
GMTV shower timer giveaway campaign 
On 23rd April 2007, Waterwise - in association 
with Water Group Promotions - organised a 
giveaway of 5,000 four-minute shower timers on 
GMTV.  
 
The main objectives of the campaign were to 
raise awareness of the Waterwise brand; to 
promote the use of a shower timer whilst 
showering to encourage people to take shorter 

showers; and to empower individuals to believe 
that water saving is important.  
 
Waterwise sold the idea to GMTV where the 
giveaway was promoted by celebrity and 
sustainability expert, Joanna Yarrow.  The feature 
began with general water saving tips around the 
home, focusing on the shower timer giveaway.  
To claim their free shower timer, participants 
were asked to visit the Waterwise site, where 
they received information on showering trends 
and were asked questions on how long they 

showered for and whether or not they have a 
water meter. 
 
The campaign was supported by other 
organisations (Aqualogic, Pureworld, Save-a-
flush, mecon, Twyford) to provide funding for 
staff time and postage. 
 
All 5,000 shower timers were successfully 
claimed by the end of the first day of promotion.  
 
The promotion raised awareness of the 
Waterwise brand through on TV mentions and the 
website (9000 hits in one day) and demonstrated 
that there is a growing demand for water 
efficiency devices, such as shower timers, from 
the general public and that shower timers can 
help individuals to reduce water consumption by 
raising the awareness of how long they have 
spent in the shower. 
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waterwise the fish 
In association with the Mayor of London, 
Waterwise produced two fun, educational, water 
saving, awareness-raising, animated videos called 
Waterwise the Fish. 
 
Episode one, entitled „Washing Day‟ shows a 
goldfish washing one sock at a time in his 
washing machine before hanging them up to dry 
on the washing line in his goldfish bowl.  Each 
time he does this the water level falls in the 
goldfish bowl until it becomes dangerously low.  
His friend „Guppy the Goldfish‟ then explains he 
should always use a full load in his washing 
machine.  This was released as part of 
Waterwise‟s activities during World Water Day. 
 

 
Episode two, entitled „A Drink of Cold Water‟ was 
released on World Environment Day.  The one 
minute clip shows Goldfish running the tap to get 
a drink of water. As he does this the water level 
falls dangerously low in the goldfish bowl. Guppy 
the fish then swims past and suggests he use a 
jug of cold water in the fridge.  
 
The animations have been seeded on „You tube‟ 
and have had 573 hits and 238 hits respectively. 
(as of 19 September 2007)  Waterwise the Fish 
also has his own MySpace page.  

 
go green with shrek 
From May to September 2007 Waterwise 
participated in the Go Green with Shrek campaign 
in association with „Water in the South East‟ 

partners (water companies based in the South 
East of England) and Paramount/Dreamworks. 
The objective of the campaign was to promote 
water saving messages to families and children 
on the back of the launch of Shrek 3. Key 
messages focused around a common thread – 
reduce, reuse, recycle.   
 
The campaign included: 
 
Direct mail to customers - door hanger with 
Waterwise messages to hang on the bathroom or 
kitchen door was designed and inserted in with 
130,000 customer bills from May - July 2007 
 
Newspaper competitions - a Shrek competition 
was included in 20 local newspapers.  The prizes 
included £100 of garden centre vouchers, Shrek 
the Third poster, a Shrek toy and computer 
game, Shrek 1 and 2 DVD set plus a Waterwise 
goodie bag. 
 
Partners‟ web sites – a Waterwise competition 
was promoted on www.beatthedrought.com with 
an initial prize of a trip to see the Premiere of the 
film at Leicester Square and a second phase of 
the competition to win a castle holiday in Ireland.  
This competition was promoted via partner 
company web sites. 

 
Schools Activity - bookmarks and posters with 
water saving messages were sent to 525 schools 
and handed out at events and from the respective 
education teams. An introductory letter and 
feedback questionnaire with incentive for return 
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was developed introducing the campaign via 
World Environment Day on 5 June 2007. 
 
The campaign provided a unique opportunity to 
promote a water conservation message to a 
target audience of children and families.   
 
summer fun 2007 
To encourage people to change their water-
wasting habits, 16 water companies in conjunction 
with Waterwise, B&Q and Talisman 
Communications produced a 16-page A5 
magazine called Summer Fun with tips and advice 
about use of water in and around the home.  
 
450,000 copies of Summer Fun were distributed 
to the public by water company staff via displays 
at 154 B&Q stores in May and June 2007.  B&Q 
was chosen because they are committed to 
working with communities to promote 
sustainability and their customers were deemed 
to be our target audience.   

The magazine also 
included a 
questionnaire 
designed to obtain 
information on 
people‟s water using 
habits.  Customers 
were given incentives 
to return the 
questionnaire in the 
form of prizes. 
 
 

The campaign was successful with 30 million 
visitors to B&Q stores throughout the duration of 
the campaign.  B&Q staff embraced the campaign 
with enthusiasm and worked with water company 
staff to promote the activity.  Almost 42% of 
B&Q stores reported that the magazine had 
helped them to sell more water efficient products 
during the period of the campaign. 
 
 

 

events 
 
waterwise conference 
On World Water Day, 22 March 2007, Waterwise 
held the 2nd Annual UK conference dedicated to 
water efficiency.  The conference provided a 
great networking opportunity, bringing together 
water companies, government and regulators,  
manufacturers, retailers and others.   
 
Speakers proposed ways to build on the 
significant progress made on water efficiency 
through the Government‟s Water Saving Group.  
 
Regina Finn, CEO of Ofwat, set out explicitly what 
Ofwat will expect in terms of water efficiency at 
the 2009 Price Review.  Other speakers included 
Bengt Phil, CEO of Sanitec, the largest bathroom 
manufacturer in Europe, who discussed ways of 
saving water in the bathroom and showcased a 
new water efficient toilet; Pamela Taylor, CEO of 
Water UK, who detailed the action the water 
industry is taking on water efficiency, Barbara 
Young, Chief Executive of the Environment 
Agency, who made the case for water efficiency 
in homes and buildings; Graham Wynne, CEO of 
RSPB, who spoke about the environmental case 
for water efficiency; Emma Howard Boyd, Head 
of Socially Responsible Investment, Director, 
Jupiter Asset Management, who identified the 
investment potential in water efficiency; Tony 
Smith, CEO, CCWater who presented consumer 
research on water, and Chris Lambert, Asset 
Strategy Manager, Thames Water, who outlined 
Thames‟ water efficiency programme. 
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The event was sponsored by B&Q, Watersmart, 
Envirowise, The Bathroom Manufacturers 
Association, Water, Energy and the Environment, 
Medialab, Ripple and Water Group Promotions. 
 
 
other events and speakers programme 
Representatives from Waterwise regularly attend 
events, which include conferences, water 
festivals, roundtable and steering groups, water 
efficiency workshops, and Local Agenda 21 group 
meetings.  Our involvement at these events may 
range from attending to setting up a water 
efficiency display to giving presentations.  
 

media 
Waterwise has continued to receive extensive 
coverage in all areas of the trade and consumer 
media across both national and local press, radio 
and broadcast.  Media coverage may be: 

- proactive - as a direct result of a 
Waterwise press release, in relation to a 
specific campaign. 

- reactive – we frequently provide 
information and supporting quotes to 
journalists.  Waterwise provides comment 
on drought and water resources in the UK 
and internationally; why we need to save 
water; water saving tips and information 
on water saving devices; the economic 
case for saving water; climate change 
impacts; water efficiency and new 
housebuilding programmes. 

- in conjunction with other organisations – 
we provide supporting quotes for other 
organisations‟ press releases.  For 
example, throughout the B&Q Water 
Efficiency Campaign. (see below) 

 
Table 2 in the Appendix summarises media 
coverage by campaign for period covering 
September 2006 to September 2007. 
 
 

 

website 
The Waterwise website was revamped in 
September 2006 to include information for the 
consumer market in addition to all Waterwise 
audiences.  Key features of the website include 
water saving tips, water efficient products 
listings, ranking of dishwashers and washing 
machines, information on the Waterwise Marque, 
a media centre, facts on the water situation in the 
UK and sections on policy and research.  
 
The website attracts an average of 400 hits per 
day with peaks, depending on media coverage, of 
550 hits a day.  In the case of the GMTV shower 
timer promotion the website attracted 9000 
visitors in one day. 
 

policy and 
consultations 
Waterwise is closely involved in policy 
development on regulation for water efficiency in 
new homes, on which much progress has been 
made during the last year. The Code for 
Sustainable Homes has been launched, and 
includes water efficiency levels per person per 
day of 80, 105 and 120 litres, with 105 being 
compulsory for all new homes receiving 
government funding, and currently being 
extended to new MOD and NHS housing. 
Changes to Building Regulations mean that from 
2008 all new homes must meet a minimum 
standard of 125 litres per person per day, 
including external water use; and Water Fitting 
Regulations will be revised from 2008 to set new 
performance standards for key fittings that can 
be installed in buildings such as toilets, urinals, 
washbasin taps. 
 
Waterwise sits on CLG‟s working group on water 
efficiency in existing buildings.  
 
We are also working with CLG and Defra on 
making non-domestic buildings water efficient. 
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We have produced reports for Defra on proposed 
changes to hosepipe ban restrictions, water use 
in new homes, propensity to retrofit, a best 
practice guide for water companies on running a 
large-scale water efficiency project, and a cost-
benefit analysis of adding water to the UE energy 
labelling scheme. We are also working with 
government on the possibility of a national water 
efficient plumber‟s scheme. 
 
We have been asked to speak at Defra 
stakeholder events to develop the new Defra 
Water Strategy, due in autumn 2007, and have 
been working closely with officials and Ministers 
on what this might include.  
 
We are closely involved in policy development on 
issues such as metering – we have supported the 
Government‟s moves to enable water companies 
to seek compulsory metering in water-stressed 
areas, and continue to push for full metering as 
the fairest way to pay.  
 
We were asked to help write the water efficiency 
section in the Government‟s Sustainable 
Construction Strategy, which has now been 
published. 
  
During the past year we have responded to 
government consultations on the Hosepipe Ban 
review, Water Efficiency in New Buildings, 
Building a Greener Future, Water Metering in 
Areas of Water Stress, and the Planning White 
Paper. We also responded to Ofwat consultations 
on their forward programme, and on their 
sustainable development duty.  
  
We have been invited to submit written evidence 
to the House of Commons Communities and Local 
Government Select Committee inquiry on existing 
housing and climate change, and are also 
submitting evidence to the House of Commons 
Environmental Audit Select Committee sub-
Committee inquiry into environmental labelling. 
 

 

networks 
 
Waterwise sits on the following steering groups, 
networks and forums: 
 
saving water in scotland 
In June 2006, Waterwise convened the first 
meeting of the Saving Water in Scotland (SWS) 
Network, hosted by Sarah Boyack MSP, the 
convenor of the Scottish Parliament‟s 
Environment Committee. Key players from 
Scottish Water, the Parliament, the Scottish 
Executive, regulators, agriculture, business, 
consumer representatives and NGOs attended the 
roundtable, designed to share expertise and 
consider future measures to increase water 
efficiency.  
 
The discussion concluded that action on water 
efficiency needs to be taken now to prevent 
stresses on Scotland‟s water supply similar to 
those experienced in the southeast of England.  
SWS met again in June 2007, when Sarah Boyack 
MSP, then Environment Minister, attended – this 
time retailers were also round the table, and the 
discussion included making water efficient 
choices easy for consumers.  SWS is due to meet 
again in autumn 2007. 
  
Although the water supply in Scotland is not 
currently under threat, there could be a problem 
in the future if action is not taken now, when 
every day behavioural changes can prevent long 
term water shortages in the future. 
 
Waterwise is working jointly with Waterwatch 
Scotland to establish a water efficiency co-
ordinator post, in Waterwatch Scotland‟s offices, 
to take forward work to make Scotland‟s homes, 
buildings and business more water efficient. 
  
  
 
 
 
 
 



Waterwise Annual Report 2007        12 
 

blueprint for water 
In November 2006, Waterwise, working with nine 
other non-governmental organisations, launched 
the Blueprint for Water – a ten-point plan for 
water by 2015, for government, regulators and 
the water industry.  
 

At the Blueprint 
launch in the House 
of Commons on 
28th November 
2006, Environment 
Minister Ian 
Pearson said: „I 
welcome the 
Blueprint for Water 
as a timely, useful 
and comprehensive 
call for action. My 
intention is that the 
Government will 

produce a new national strategy for water in 
2007, and I look forward to working closely with 
the Blueprint coalition and others as this 
develops over the coming months.‟  
 
Since its launch, the Blueprint continues to be 
taken forward with government and regulators, 
including in the context of the new Defra Water 
Strategy. The Blueprint coalition has held high-
level discussions with Ofwat, the Environment 
Agency, CLG Minister Yvette Cooper, Environment 
Minister Phil Woolas and has co-convened a 
Defra round-table for the water strategy. The 
Blueprint will be issuing a one-year report at the 
end of 2007. For more information visit 
www.blueprintforwater.org.uk 
  
water saving group 
In England, Waterwise sits on the Environment 
Minister‟s Water Saving Group (WSG), which was 
set up in November 2005 to increase water 
efficiency in households in England. The WSG, 
which meets every six months, also includes 
Water UK, the Environment Agency, Ofwat, the 
Consumer Council for Water, and CLG. 
 
 

 
The WSG is taking forward five workstreams. 
Waterwise is responsible for the workstream on 
Information Needs – building the evidence base 
for large-scale water efficiency.  As of May 2007, 
Waterwise has been working to varying degrees 
with water companies on around twenty large-
scale domestic water efficiency programmes.  
 
The combined outputs of these projects should 
provide a solid base for the determination of a 
robust economic case for water efficiency in the 
run up to the next water price review in England 
and Wales and the Scottish and Northern Ireland 
price determinations. (see Economic Evidence 
Base, page 4) The projects have a wide 
geographical spread: all of them include at least 
300 homes, and many involve 1,000 or more. 
 
Two Water Saving Group consultations were 
published in January 2007 – on defining water-
stressed areas, and increasing compulsory 
metering in water-stressed areas. Waterwise‟s 
responses to these can be found on our website.  
 
london 
We sit on the Greater London Authority‟s (GLA) 
London Water Resources Working Group, and 
have worked closely with the GLA on the Mayor 
of London‟s Water Strategy, which requires a 
maximum of 40 metres cubed per person per day 
(approx 110 litres), with a preferred standard of 
25 metres cubed (approx 68 litres). We have 
produced an analysis for the GLA of 5 
international cities and their progress in sub-
metering. In addition we sit on the Three Regions 
Climate Change Partnership‟s Steering Group for 
the project on retrofitting for climate change. 
 
national water conservation group  
Waterwise participates in water efficiency 
discussions as part of the National Water 
Conservation Group (NWCG) Meetings. The 
mission of the National Water Conservation 
Group is to stimulate and inform debate about 
how to achieve the efficient use of water in the 
UK. In addition, we host the webpage for the 
NWCG 
 

http://www.blueprintforwater.org.uk/
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water efficiency network  
Waterwise is involved with Water UK‟s Water 
Efficiency Network – the major driving force of 
water efficiency within the water companies. Our 
involvement in this group is extremely valuable in 
enabling us to discuss developments in water 
efficiency project management and design, as 
well as feeding projects and the data they 
produce into the Evidence Base for large-scale 
water efficiency which we are producing for the 
Water Saving Group, for PR09. The Network is a 
vital source of information, advice and practical 
experience of water efficiency, as we work 
together to improve the profile (and output) of 
water efficiency in PR09. 

 
waterwise east 
In September 2007 Waterwise set up Waterwise 
East - a new centre designed to work with key 
partners to reduce water demand in domestic and 
service sector buildings, initially focussed on new 
development. It aims to achieve this by 
influencing the behaviour of developers, planners 
and users of new development and by acting as 
an authoritative focal point on water efficiency in 
the region, lobbying for change.  In the longer 
term, the Centre aims to reduce demand for 
water in existing property and could consider 
demand management in other sectors. 

The East of England is the driest region in the UK 
and has the fastest growing demands for water, 
particularly from new development. 

The Centre also facilitates and encourages large-
scale demonstration projects, through the phases 
of planning, construction and occupation.   

This project is supported by Inspire East, The 
East of England Development Authority (EEDA), 
The East of England Regional Assembly (EERA), 
Defra and the Environment Agency. 

 

research 
 
During the past year Waterwise has been 
involved in a variety of research projects.  The 
following is a brief summary of our work, but it 
is by no means comprehensive.  We are currently 
updating the Research section of the Waterwise 
website to include more details about our past, 
present and future work. 
 
data collection 
Waterwise has been collecting data on 
microcomponent consumption and water use in 
the UK and also on international per capita 
consumption and metering levels.  We have also 
gathered information about water efficiency 
projects happening in other nations, and have 
looked at trends and behaviour in the UK. 
 
product information 
Waterwise has gathered water efficiency 
information on all washing machines and 
dishwashers sold in the UK.  This information 
was presented as a spreadsheet which consumers 
and homebuilders could access for product water 
use information.  The rankings were well received 
by water companies, government, manufacturers, 
and consumers.  The rankings are featured on 
our website, and are also incorporated into 
Direct.gov‟s Greener Living webpages. 
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Rankings will be updated annually, and we are 
currently in the process of ranking washer-driers, 
taps, toilets, and showers.  We are also 
developing a user friendly interface which will 
feature these rankings (as well as tips and other 
information) on our website. 
 
embedded water 
In February 2007, Waterwise produced a briefing 
on embedded/virtual water and water footprints.  
The briefing looked at how much water we really 
consume – 3411 litres every single day – because 
of the water embedded in our food, clothes, cars 
and everything else we consume. 

 
The briefing generated much interest among 
policy makers, the media, academia, and other 
organisations.  Waterwise have spoke at various 
events about the topics, and have also started to 
collaborate with other organisations on 
embedded water projects. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

market transformation programme 
In the past year Waterwise have completed a 
number of projects for the Market Transformation 
Programme (MTP), including an international 
analysis of water efficiency labelling schemes. 
 
We were also involved in steering the water part 
of the MTP, and have contributes information to 
MTP policy and briefing notes. 
 
consultancy work 
Waterwise have undertaken various consultancy 
work for organisations such as the GLA and the 
Defra.  In the past year, Waterwise have 
completed various consultancy projects, including 
o a study of the propensity to retrofit (for 

Defra), which developed profiles for who is 
most likely to take up which water saving 
devices; 

o a best practice guide for water efficiency 
projects ( for Defra); 

o a review of water use restrictions in other 
nations (for Defra); 

o a review of submetering in select international 
cities ( for GLA); 

o an assessment of the possible need for and 
the costs/benefits of a wet white goods water 
efficiency label; and, 

o a how-to guide for water saving in hospitals 
and other health facilities (for the NHS). 
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appendix 
table 1 - Update on water company projects – building the domestic evidence base (correct as of Sept 
2007)  NB: There may be more projects being undertaken as part of the water company‟s ongoing respect 
of water efficiency.   
table2 – Media Coverage September 2006 – September 2007 
table 3 – Events spreadsheet September 2006 – September 2007 
 
table 1 – update on water company projects – building the domestic evidence base 

 
 

Water company 
 

Project outline 
 
Information 

needs 
addressed  
[see key 
below] 

 
Progress 

Anglian 38,000 homes in Ipswich metered and sent water efficiency packs, with visit-
and-fix provided to 1,000 non-switchers 
 

a b c d k l 
m 

In progress 

Essex  and 
Suffolk 

Around 9,000 Thurrock homes self-audited, and report available 
 

“Water Saving Toolkit project” of over 1,000 properties – a mixture of self-
audit and visit-and-fix, allowing customer selection based on a “credits” system 
 
Additional project currently being designed 
 

a b c d k l 
m 

 
a b c d k l 

m 
 

Completed 
 

In progress 
 

In design stages 

Folkestone and 
Dover 

Discussions underway on three potential trials of metered homes: 
- A trial of social tariffs 
- Retrofitting of water efficiency devices 
- A smart metering trial 

The trials will commence April 08 
 

a b c d f i k 
l  

Due to start April 
08 

Mid Kent Trial of metering and variable tariffs in 250 new homes in Ashford. 50 homes 
are used as control, and 200 others fitted with 2/4 litre dual flush toilets, water 
efficient washing machines, aerated shower heads with flow regulators, 
rainwater butts and flow regulators on basins and outside taps 
 

a b c d f l 
m 

 

In progress: due 
to report in 2010  

Scottish Toilet retrofit programme with Glasgow Housing Association of around 2,000 
homes, including meter installation 
 

a b c d j k l 
m q 

Complete 

Severn Trent  
 

Domestic visit-and-fix programme of 1200 homes in 2 Severn Trent areas a b c d k l 
m 

Underway: 
interim results 
due March 2008,  
and final report 
July 2008 

Southern Large-scale toilet-retrofitting project: stage 1, testing 4 retrofit devices in 3,000 
properties, leading in stage 2 to targeting of 60,000 properties in a large area 
of West Sussex (funded by Ofwat in PR05). Results from Stage 1, of 3,000 
properties, showed a cost-benefit ratio of £2.4m per megalitre of water saved 
(£2.40 per litre), and savings on pcc of 8% 
 

a b c d k l 
m 

Stage 1 complete: 
tenders in 
progress for 
Stage 2 

South West Domestic visit-and-fix project in 500 metered homes in 2 areas of Devon, 
involving refitting toilets, showers and other appliances, depending on 
customer request. Monthly meter readings for six months. Results showed a 
10% saving on pcc, dropping to 5% over 6 months 
 

a b c d k l 
m 

 

Complete 

Sutton and East 
Surrey/Reigate 

Social housing domestic project in about 500 homes owned by Raven Housing 
Trust. Project involves refurbishing the bathrooms of 160 homes, installing 

a b c d e f I 
k m n o q 

2 of the 4 
projects are up-
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and Banstead 
Council/Surrey 
County Council/ 
Raven Housing 
Trust/Waterwise 

showers and low-flush toilets, retrofitting 340 homes with water efficient 
devices, and installing rainwater harvesting to a block of 12 flats. 

and-running. Due 
to end March 
2008 

Thames Water Domestic programme in 1000 metered homes (500 in each of Bromley and 
Swindon), involving an audit, visit-and-fix with a full range of retrofitting 
products available to the householder. First stage complete, with initial results 
indicating a cost-benefit ratio of £1.64 per cubic metre. Now being extended 
(Stage 2) to a further 3,000 homes 
 

a b c d k l 
m 

 

Stage 1 complete 
– Stage 2 in 
progress 

Three Valleys Large-scale community project involving detailed observation of an entire town 
of around 10 to 20,000 homes, covering 2 DMAs. Due to start autumn 2007 – 
results will be available very soon after this 
 

a b c f k l 
m n p q 

Starting autumn 
2007 

United Utilities Visit-and-fix project in 500 homes in Warrington, covering toilet retrofit and 
shower heads 

a b c d k l 
m 

Underway – due 
for completion 
March 2008 

Waterwise/Energ
y Saving 
Trust/Other 
partners 

A project examining behavioural issues such as shower duration and frequency, 
whether a high flow/short shower is more acceptable than a low flow/longer 
shower, and the interaction between showers and baths, will build on the 
United Utilities study of shower performance 
 

d g h k l q In design stages 

Welsh Potential domestic visit-and-fix project in a North Wales supply zone. Would 
involve retrofitting some 500 homes with water efficient devices. Focus of 
project is on managing peaks through water efficiency 
 

a b c k m p In design stages 

Wessex Retrofit project with local housing association to examine the benefits of 
retrofitting different water efficient devices, and water efficiency promotion. 
Meters being installed in October 2007 

a b c d e I 
k l m q 

Underway: initial 
results due 
March 2008; 
monitoring ends 
September 2008 

Yorkshire Visit-and-fix project in 500 homes in Wakefield and Scarborough a b c d k l 
m 

Underway: initial 
results due 
April/May 2008; 
first report Aug 
2008, after which 
monitoring will 
continue 

 
key of information needs 
Waterwise work to date, with water companies and via our other research projects, has enabled us to identify the following information 
needs that inhibit effective intervention: 
 

a) Detailed cost-benefit analysis of domestic water efficiency measures, individually and as a package 
b) Likelihood of uptake of water efficiency measures by households 
c) Logistics and cost of house-to-house water efficiency programmes 
d) Specific information on domestic consumption patterns to guide retrofit programme priorities 
e) Cost-benefit analysis of “softer” education and information programmes 
f) Extent of dependence of cost-benefit analysis of water efficiency measures on presence of meters 
g) Product information on water efficiency for consumers 
h) Analysis of impact of changing behaviours on water efficiency measures, such as the increase in personal washing 
i) Analysis of the relationship between water efficiency and affordability 
j) [Consumer confusion and lack of continuity and clarity of existing use restrictions] 
k) Comparative assessment of different fixtures and fittings and their water efficiency effectiveness 
l) Discrepancy between customer perception of own water use and actual use 
m) Clear model of most cost-effective way to run a large-scale domestic water efficiency programme 
n) Clear guidelines for relatively new water efficiency measures such as rainwater harvesting and greywater re-use 
o) Clarity of payment arrangements for housing association water efficiency programmes 
p) How to manage peaks through water efficiency 
q) Designing successful retrofit programmes for social housing 
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table 2 – media coverage september 2006 – september 2007 
 

Campaign Date Content 
Waterwise Marque     
Marketing Week 14-Sep Water mark scheme aims to aid product marketing 
Ecotips  02-Oct New water year begins with a new marque 
BBC Radio 3 Counties 03-Oct Waterwise Marque 
Utility Week 06-Oct Waterwise Marque 
Evening Standard Homes and Property 18-Oct How to be a green goddess - Joanna Yarrow - website link 
Sunday Mirror 22-Oct Waterwise Marque (Joanna Yarrow) 
The Guardian 06-Nov Leo Hickman's guide to ecolabels 
The Metro 19-Mar Waterwise Marque winners 
The Metro 19-Mar Liquid Efficiency - Waterwise Marque coverage 
Infolink.com.au 04-Apr Urimat waterless urinal wins Waterwise award 
Azobuild.com 18-Apr Twyford wins Waterwise Marque 
clickpress.com 03-May Miracle Drywash is awarded the Waterwise Marque 
Newswiretoday.com 08-May Miracle Drywash is awarded the Waterwise Marque 
PR-inside.com 08-May Miracle Drywash is awarded the Waterwise Marque 
infolink.com.au  18-May Urimat Waterwise Marque 
newswiretoday.com/news 29-Jun Miracle Drywash wins Waterwise Marque 
Kitchen and Bathroom Magazine Aug Eco products page 
25 Beautiful kitchens  Jan  Waterwise Marque promo  
House and Home Ideas (EcoLogical, Miranda 
Newsom) Jul Miranda Newsome - Waterwise Marque 
Kitchen and Bathrooms News Jul Green feature - Waterwise Marque 
World Plumbing Review Jul World eco-labels, includes Waterwise Marque 
Garden Answers Mar Waterwise Marque winners 
Garden's Monthly Nov Waterwise Marque 
Source NW Oct Waterwise Marque 
Sustain Magazine Oct Waterwise Marque 
Ends Report Oct Waterwise launches water efficiency logo 
EA Demand Management Bulletin Oct Waterwise on the Marque 
Water UK website Oct Marque 
Mersey Basin Campaign Website Oct Waterwise Marque 
Water Active Website Oct Currys endorses nationwide water-efficiency initiative 
Water 21 Website Oct UK:retailer endorses launch og water efficiency marque 
Energyquote.co.uk  Oct New water efficiency marque released 
      
World Water Day and Waterwise Conference     
www.azobuild.com  19-Mar Do your bit on World Water Day 
Radio Oxfordshire Drivetime 22-Mar World Water Day and Waterwise Conference 
www.azobuild.com  22-Mar Experts meet at Oxford University to discuss water efficiency 
www.newconsumer.com 22-Mar Waterwise conference 
      
Shower Timer Giveaway     
GMTV 23-Apr Water efficiency feature with Joanna Yarrow - Shower timer giveaway 
Environment News Service 23-Apr International Earth Day - shower timer giveaway 
      
B&Q Campaign     
Scottish Daily Record  19-Feb Series of water efficiency adverts in support of B&Q/Waterwise campaign  
Scottish Daily Record  21-Feb B&Q/Waterwise campaign referred to in Sustainable Scotland supplement  
Daily Mail  21-Feb Richard Kay column on Ben Fogle‟s role in B&Q/Waterwise campaign  
Marketing Week  22-Feb Article on B&Q/Waterwise campaign with Ben Fogle reference  
BBC 3 Counties Radio  22-Feb Steven Road Consumer Programme – Jacob Tompkins interview about B&Q/Waterwise campaign  
Yorkshire Post  23-Feb Article on B&Q/Waterwise campaign  
Manchester Evening News  23-Feb Article on B&Q/Waterwise campaign  
Belfast Telegraph  23-Feb Article on B&Q/Waterwise campaign  
BBC Oxford drivetime  23-Feb Jacob Tompkins interview on B&Q/Waterwise campaign and general water efficiency  
“Which” website news section  23-Feb Piece quoting Jacob about B&Q/Waterwise campaign  
Express and Star (West Midlands local paper)  24-Feb Article on B&Q/Waterwise campaign  
Swindon Advertiser  24-Feb Article on B&Q/Waterwise campaign  
Essex Chronicle 01-Mar Wise ways with Water (B&Q/Waterwise campaign) 
www.aboutproperty.co.uk  02-Mar Water saving tips for the home (B&Q/Waterwise release) 
UK Property News - Easier Property 03-Mar Wise up to water wastage (B&Q/Waterwise campaign) 
www.azobuild.com  07-Mar Waterwise and B&Q team up to launch new water efficiency campaign 
UKTV Gardens - Garden News 22-Mar Waterwise & B&Q campaign 
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Oxford Mail 25-Apr No time to waste, be prepared for April Showers 
DIYWeek.net 03-May B&Q pledges action on climate change at the Prince of Wales's May Day summit 
European Water Management News  18-May Summer Fun booklet 
House and Home Ideas June B&Q campaign 
Inspired Living, B&Q Magazine Mar General water efficiency, mentions website 
B&Q sales brochure Mar Mentions Waterwise top tips 
B&Q/Waterwise Water efficiency brochure Mar In store leaflet promoting water efficient products 
      
Blueprint for Water     
BBC News Website 28-Nov Ten years to cure 'water crisis' 
BBC Breakfast 28-Nov Blueprint for Water 
BBC Radio Oxfordshire 28-Nov Blueprint for Water 
Marketing Week  16-Feb Feature article on Waterwise report Hidden Waters  
www.farmingnews.co.uk  01-Dec Water Blueprint would marginalise agriculture  
www.water.org.uk  01-Dec Green Groups set out future vision for water  
www.24dash.com  06-Dec Water industry and environment chiefs discuss future of English supply  
Evening Standard  12-Dec Londoner's Diary, Baroness' sending ecards to save the embedded water  
Sustainability for South East England Website  Dec  Water efficiency is the only answer  
 The Daily Telegraph  1 Sept  Death of Ratty 
Embeddded Water     
Sustain 01-Mar Brits down 3600 pints a week (Embedded Water) 
FT Business and Water supplement 21-Mar Embedded Water 
Sky News 22-Mar Embedded Water 
www.crikey.com.au 26-Mar The Crikey Water Diet - Embedded water research 
Morning Star 30-Apr Water is the new Liquid Gold 
      
Government consultation on water metering     
BBC News Online 05-Oct What happened to the drought? 
London Metro 20-Nov Millions may be forced to install water meters 
BBC2 Daily Politics 20-Nov Water meters 
BBC Radio Cornwall 20-Nov Water meters 
Radio Diversity 20-Nov Water meters 
London Stock Exchange Website 21-Nov Water meters to create sensible tariffs 
Guardian Unlimited Website 21-Nov Water meter proposals welcomed 
PR Newswire 21-Nov Government commitsto consultation on water metering in areas of serious water stress 
The A to Z of Building 21-Nov UK Government give go ahead for consultation on water metering 
24 dash.com  21-Nov Water metering proposal given green light 
      
Institute of Civil Engineers Report     
The Metro 17-Oct Sewer Water set for the taps 
BBC Radio Northamptonshire 17-Oct Reuse of water 
BBC News Online 17-Oct Recycle More Sewage for Water 
Monster and Critics 17-Oct South Should drink sewage to beat water shortages 
Ananova News 17-Oct Britain Urged to turn Sewage into drinking water 
in thenews.co.uk  17-Oct South Should drink sewage to beat water shortages 
      
Logica Survey     
itnews.it (Italy) 06-Oct Logica survey - water use 
The London Paper 10-Oct Logica survey - water use.  Be a dirtier Briton to help save water. 
greenconsumerguide.com 10-Oct Logica survey - water use 
      
Ian Pearson Support     
Speech by Ian Pearson 12-Sep Climate Change and Gardening - Support Waterwise Campaign 
Ian Pearson Speech, Annual Leakage Conference 04-Oct Waterwise is looking at hosepipe ban legislation 
Ian Pearson Speech, Westminster Business Forum 17-Oct Waterwise is worth getting in touch with 
      
Energy Saving Week     
Eastern Daily Press 24-Oct Water and Energy Saving 
      
BMA Label Launch     
British Builder and Developer Apr Waterwise welcomes BMA label 
Bathroom and Kitchen Update Apr Waterwise welcomes BMA label 
Plumbing & HVAC Park.co.uk Apr Waterwise welcomes BMA label 
Builders Merchants News Apr Waterwise welcomes BMA label 
      
Save Our Great British Gardens     
Telegraph.co.uk 07-Apr Save our great british gardens 
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Fosseway inc Lincs FM Group (regional) 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
BBC Radio Hereford and Worcester 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
BBC Radio Gloucester 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
Heart 106 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
Stray FM 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
Lakeland Radio (Lake District) 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
Fen Radio (Cambridgeshire) 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
Swansea Sound (Swansea) 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
BBC Radio Suffolk (Suffolk) 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
BBC Radio Kent (Kent) 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
BBC Radio Cornwall (Cornwall) 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
Time FM 12-Apr Save our great british gardens - Radio interview with Scotts Miracle Gro and Jacob 
UKTV Gardens 12-Apr Save our great british gardens 
Guardian Unlimited - Ethical Living 12-Apr Climate change in your backyard - Save our Great British Gardens 
      
Waterwise Rankings     
Guardian Unlimited 06-Jun Seize the day (mentions our site and rankings) 
The Times 21-Jul Green dishwashers 
http://www.design-ideas-for-
kitchens.com/plumbing.html Jul kitchen tips, mentions Waterwise rankings of dishwashers and washing machines 
http://www.megamodo.com/lavare-con-candy-costa-
di-meno-in-germania/arredamento/ Jul Hoover Candy washing machine - re Waterwise rankings 
http://www.sustainablestuff.co.uk/SavingWater.html Aug Mentions Waterwise rankings 
      
Floods and Droughts     
Woking local press Jul Floods and droughts 
Sky News Radio Syndicate 04-Jul Floods and droughts - water efficiency (Nicci Russell) 
http://www.yourlocalguardian.co.uk Jul Save water to stop flooding 
Today Programme Jul Interview with Sarah Mukherjee 
The Argus Aug Waterwise article - floods and droughts, weir wood reservoir 
http://www.eef.org.uk/UK Aug Mentions Waterwise website 
      
Banrock Station Wine     
Various local radio stations 10-Jul Charlie Dimmock and Tony Sharly Mentions Waterwise  
      
Water Energy and Environment Journal     
Water Energy and Environment Jul Water column - link between energy and water 
      
General Waterwise Mentions     
Moneywise Magazine June Meters and billing 
House and Home Ideas (EcoLogical, Miranda 
Newsom) June B&Q campaign 
http://www.home-and-garden-ideas.com/water.html Jul General water efficiency tips 
http://www.carwash.com/news.asp?N_ID=67424 Aug Waterless car wash sold with home delivered milk 
http://www.yourlocalguardian.co.uk Aug Guardian Green Directory - Waterwise  
      
Other     
Radio 4 - You and Yours 01-Sep Water shortages 
Lynn News 13-Sep Water transfer changing shape of river Ouse 
The Guardian 23-Sep Website in Green Living Guide 
Sky News 06-Oct What happened to the drought? 
newbuilder.co.uk 06-Oct Save the Rain campaign - Waterwise quote 
Utility Week 13-Oct Efficiency Consultation 'in weeks' 
Caterer search 19-Oct Water-saving policies 
Ch.4 Web - Your Money or Your Wife 08-Nov Waterwise suppliers 
FT Business and Water supplement 21-Mar Water use in the leisure sector (quotes Jacob) 
fool.co.uk 03-Apr General water efficiency 
Plumbers and Heating Magazine 10-Apr Showers 
The Independent Online 11-Apr Mentions Waterwise rankings 
Edie.net 23-Apr IWEX Trade show - mentions Waterwise 
Scotland on Sunday 30-Apr Water efficiency in Scotland - promotes Waterwise website 
Currys Dishwashers Point of Sale information Oct Full page, Waterwise description - dishwashers 
Inside Track Sept Nicci and water efficiency 
Water Efficient Solutions Spring  Article on Waterwise 
Education Business Vol 12.2 Water efficiency in schools 
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