
 

Report Number WE/0045/09 

 

 
 
 
 
 
 
Essex & Suffolk Water 
 
H2eco Phase 2 
Follow-up Questionnaire 
 
 

 
 
 
September 2009 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Essex & Suffolk Water 
Scientific & Water Resources Dept 
Hall Street 
Chelmsford 
Essex 
CM2 0HH 

 



H2eco Phase 2 – Follow-up Questionnaire 

 

2 

DOCUMENT CONTROL SHEET 
 

Report Title :          H2eco Phase 2 Follow-up Questionnaire 

Report Date:  Report Status : FINAL 

Report Author :   E. Haley 

Reviewed and Signed 
off by :  

 

Previous Issues :  

Distribution List : 

 

Internal : 

Clare Ridgewell & Demand Planning Project File 

External :  

 

Filename : N:\APPS\PLANNING\Projects\H2eco\Phase 2\Follow-up 
questionnaire\ESW H2eco Phase 2 Follow-up Survey 
Report.doc 

 
 
 
 
 
 
 
 
 
 
Disclaimer: This report is intended as confidential to the individuals and or companies 
listed on the distribution list. Essex & Suffolk Water accept no responsibility of any 
nature to any third party to whom this report or any part there of is made known. 
 
 

 

 
Essex & Suffolk Water is a trading division of Northumbrian 
Water Limited which is a group company of Northumbrian 
Water Group 
 
Registered in England & Wales No. 2366703 
Registered Office: 
Northumbria House, Abbey Road 
Pity Me, 
Durham DH1 5FJ 

 



H2eco Phase 2 – Follow-up Questionnaire 

 

3 

Contents 
 

1. Introduction ............................................................................................. 6 

2. Aims and Objectives .............................................................................. 7 

3. Methodology ........................................................................................... 8 

4. Results – participants’ responses ......................................................... 9 

4.1. Reasons for taking part in the project .................................................................... 10 
4.2. The workbook ......................................................................................................... 11 
4.3. Products ................................................................................................................. 13 
4.3.1. EcoBETA............................................................................................................ 13 
4.3.2. Save-A-Flush ..................................................................................................... 15 
4.3.3. Aerated showerhead .......................................................................................... 16 
4.3.4. Bath measure ..................................................................................................... 17 
4.3.5. Tap Inserts ......................................................................................................... 17 
4.3.6. Tap Repair ......................................................................................................... 18 
4.3.7. Miracle Tap ........................................................................................................ 19 
4.3.8. Water Butt .......................................................................................................... 20 
4.3.9. Water-storing crystals ........................................................................................ 20 
4.3.10. Hose gun ............................................................................................................ 21 
4.3.11. Children’s Pack .................................................................................................. 21 
4.4. General questions .................................................................................................. 23 
4.5. Customer satisfaction by product ........................................................................... 26 

5. Results – non-participants’ responses ............................................... 27 

6. Recommendations ................................................................................ 30 

6.1. Workbook ............................................................................................................... 30 
6.2. Hose gun ................................................................................................................ 30 
6.3. Water butt installation ............................................................................................. 30 
6.4. Children’s pack ....................................................................................................... 30 
6.5. Greywater ............................................................................................................... 30 

7. Summary and conclusions .................................................................. 31 

8. Appendices ........................................................................................... 32 

8.1. Appendix A – Questionnaire examples .................................................................. 32 
8.1.1. Participants ........................................................................................................ 32 
8.1.2. Non-participants ................................................................................................. 35 
8.2. Appendix B – Comments about the project ........................................................... 37 
8.2.1. Positive comments ............................................................................................. 37 
8.2.2. Negative comments ........................................................................................... 39 
8.2.3. Suggestions ....................................................................................................... 41 
8.2.4. Comments needing a response ......................................................................... 42 
8.2.5. Other comments ................................................................................................ 43 

 
 
 
 
 
 
 
 
 



H2eco Phase 2 – Follow-up Questionnaire 

 

4 

Table of tables 
 
Table 1: Response rate by product .................................................................. 9 

Table 2: Reasons for taking part in the project (all responses) ...................... 10 

Table 3: Reasons for taking part in the project (one option ticked) ................ 10 

Table 4: Other reasons given for taking part in the project ............................ 11 

Table 5: Average ratings for statements about the workbook ........................ 11 

Table 6: Suggestions for improvements to the workbook .............................. 12 

Table 7: Is the Save-A-Flush still installed? ................................................... 15 

Table 8: Reasons why customers had removed the Save-A-Flush ................ 15 

Table 9: Is the aerated showerhead still installed? ........................................ 16 

Table 10: Reasons why customers had removed the showerhead ................ 16 

Table 11: Reasons for removal of tap inserts ................................................ 17 

Table 12: Taps still dripping after rewashering .............................................. 18 

Table 13: Reasons for removing the miracle tap............................................ 19 

Table 14: Problems experienced with miracle tap.......................................... 20 

Table 15: Have customers used the water-storing crystals? .......................... 20 

Table 16: Would customers buy crystals in future from a garden centre? ..... 21 

Table 17: Has the hose gun been fitted? ....................................................... 21 

Table 18: Suggestions for improvements to children's pack .......................... 22 

Table 19: Were any aspects of water use not catered for? ............................ 23 

Table 20: Suggestions for other aspects to be covered in the project ............ 23 

Table 21: Breakdown of final comments ........................................................ 25 

Table 22: Summary of negative comments .................................................... 25 

Table 23: Proportion of negative comments for each product ........................ 26 

Table 24: Did customers read the workbook even if they did not participate? 27 

Table 25: Average ratings for statements about the workbook (non-

participants) ............................................................................................ 27 

Table 26: Reasons for not taking part in the project ....................................... 28 

Table 27: Comments and suggestions to improve project (non-participants) 29 

Table 28: Suggestions for improvements to the project (non-participants) .... 29 

 
 

 
 



H2eco Phase 2 – Follow-up Questionnaire 

 

5 

Table of figures 
 
Figure 1: Reasons for taking part in the project (one option ticked) ............... 10 

Figure 2: Did the workbook provide the right amount of information? ............ 12 

Figure 3: Is the EcoBETA still installed? ........................................................ 13 

Figure 4: Were customers pleased with the EcoBETA? ................................ 14 

Figure 5: Changes in the time spent in the shower since having showerhead

 ................................................................................................................ 16 

Figure 6: Changes in the amount of bath water used since having bath 

measure .................................................................................................. 17 

Figure 7: Graph showing number of taps dripping before rewashering .......... 18 

Figure 8: Is the miracle tap still installed? ...................................................... 19 

Figure 9: Has the water butt been installed? .................................................. 20 

Figure 10: Have customers used the water-storing crystals? ........................ 21 

Figure 11: Did customers' children complete detective notepad? .................. 22 

Figure 12: Change in water usage since taking part in the project................. 24 



H2eco Phase 2 – Follow-up Questionnaire 

 

6 

1. Introduction 

In 2008, Mouchel Group Plc was contracted by Essex & Suffolk Water to carry 
out the second phase of the H2eco project, which formed part of the 
company’s water efficiency programme. In an initial mailing in May 2008, 7238 
customers living in Broomfield, Writtle and the west of Chelmsford, Essex 
were invited to take part in the project, of whom 1514 returned their 
applications. Audits were subsequently carried out at 1439 properties between 
June and September 2008. 
 
In order to gather feedback on the project, questionnaires were sent to all 
participants in April 2009. These questionnaires aimed to assess customers’ 
opinions on the specific products and services received, as well as on the 
project as a whole and its effects on customers’ awareness of water 
efficiency. 
 
In addition, a non-participants’ questionnaire was sent to 1000 random 
customers who had not responded to the initial mailing. This was in an effort 
to find out the main reasons why customers had chosen not to take part and 
to ascertain what could be done to increase participation in future phases of 
the project.  
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2. Aims and Objectives 

Participants’ Questionnaire 
 

- Evaluate customers’ opinions on the products and services that they 
received as part of the project 

- Gather feedback on the workbook, and find out whether it was 
successful in encouraging customers to take part in the project 

- Assess how customers’ water consumption has changed since taking 
part in the project 

- Allow customers the opportunity to provide suggestions for 
improvements to the project 

 
 
Non-participants’ Questionnaire 
 

- Identify the most common reasons why customers chose not to take 
part in the project 

- Identify possible steps to increase participation in future projects 
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3. Methodology 

The questionnaire was designed using Microsoft Access 2003, allowing 
individual questionnaires to be easily tailored to a particular customer, i.e. 
ensuring that they would only be asked questions about the products and 
services that they had received.  
 
The participants’ questionnaire began with a set of general questions about 
the customers’ main motivation for taking part in the project, and about the 
introductory workbook. This was followed by a section of product-specific 
questions. The questions for each product were broadly similar in that they 
aimed to discover whether the product was still installed, whether the 
customer was satisfied with the performance of the product and to identify any 
problems that customers had encountered with the product. Lastly, a second 
set of general questions aimed to assess the impact of the project on 
customers’ water use, and to allow customers to make suggestions for 
improvements.  
 
The non-participants’ questionnaire consisted of questions about why they 
had chosen not to take part, and what might have encouraged them to do so. 
Non-participants were also given the option to provide suggestions for 
changes or improvements to the project. 
 
Examples of both questionnaires can be found in Appendix A.  
 
The questionnaires were sent out to customers in April 2009 along with a 
reply envelope. Returned questionnaires were dated on receipt and the 
results entered into a database for analysis. 
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4. Results – participants’ responses 

Of the 1439 customers whose audits were completed, 557 returned their 
questionnaire, representing a return rate of 38.7%. 
 

Area Product  Number 
supplied/fitted 
in project 

No. 
questionnaire 
responses 

Response rate 

Toilets 
EcoBETA 370 132 35.7% 

Save-A-Flush 427 120 28.1% 

Shower & 
Bath 

Aerated Showerhead 169 54 32.0% 

Bath Measure  578 217 37.5% 

Taps 

Tap Inserts  209 70 33.5% 

Miracle Tap 314 136 43.3% 

Tap Re-washering 121 30 24.8% 

Garden 

Water Butt 1094 432 39.5% 

Crystals 1168 463 39.6% 

Hose Gun 991 383 38.6% 

Children Children’s Pack 756 113 14.9% 

Table 1: Response rate by product 

As mentioned previously, the questionnaire consisted of a set of general 
questions, followed by specific questions about the products and services that 
the customer had received, and finally another section of general questions. 
 
To analyse the results, queries were created within the database in order to 
be able to study the relevant data. The results of these queries are detailed in 
the following sections. 
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4.1. Reasons for taking part in the project 

 
The first question asked the customer why they chose to take part in the 
project. Six options were given and the customer was asked to tick one 
option. 434 customers (77.9%) ticked one option for this question (including 
29 who ticked all five options, - these respondents have been included under 
‘Other’ as having stated ‘all of the above’), 89 customers (16%) ticked more 
than one option, and 34 (6.1%) did not respond. The results of all the 
responses were as follows: 
 

Table 2: Reasons for taking part in the project (all responses) 

However, the results differ significantly when only taking into account those 
questionnaires on which only one option had been selected: 
 

Table 3: Reasons for taking part in the project (one option ticked) 

 

42.4%

11.8%
14.5%

7.8%

15.7%

7.8% To save water

To save money

For environmental reasons

Because the
products/services were free

Because we were invited to
take part

Other

 

Figure 1: Reasons for taking part in the project (one option ticked) 

 

 

Reason for taking part Ticked Not ticked 

a. To save water 266 291 

b. To save money 118 439 

c. For environmental reasons 108 449 

d. Because the products/services were free 61 496 

e. Because we were invited to take part 91 466 

f.  Other 38 519 

Reason for taking part Ticked 

a. To save water 184 42.4% 

b. To save money 51 11.8% 

c. For environmental reasons 63 14.5% 

d. Because the products/services were free 34 7.8% 

e. Because we were invited to take part 68 15.7% 

f.  Other 34 7.8% 

TOTAL 434 100.0% 
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As shown above, although ‘to save water’ is still the most popular option, to 
save money’ has been overtaken by both ‘because we were invited to take 
part’ and ‘for environmental reasons’, suggesting that it is only considered 
important as a secondary reason for taking part.  
 

Of the customers who selected ‘other’, the vast majority stated ‘all of the 
above’ or similar. Other responses were: 
 
Property No. Comment 

333640 I believe the water butt would supply water more cleanly than the 
original old dustbin 

333828 The chance to repair and improve our plumbing 

352374 Because I wish to be less dependent on utility companies 

880794 To assure water for the garden in the event of drought 

Table 4: Other reasons given for taking part in the project 

4.2. The workbook 

 

The second part of the questionnaire asked customers to evaluate the 
workbook that they received, by awarding a score of between 1 and 7 
according to how strongly they agreed with various statements. 1 represented 
‘strongly disagree’ while 7 represented ‘strongly agree’. The average scores 
awarded were as follows: 

Q Statement 
No. of 
responses 

Average 
score (max. 7) 

Increase over 
Phase 1 results 

2a 
The amount of information provided 
gave me confidence in the project 528 5.73 

0.12 

2b 

The appearance of the workbook 
encouraged me to participate in the 
project 521 5.51 

 

0.14 

2c 

The workbook helped me to identify 
which products would be suitable for 
my home 523 5.83 

 

0.08 

2d 

The information was displayed in a 
format that was easy to read and 
understand 523 5.97 

 

0.12 

2e 
It was clear that the project was entirely 
free 530 6.37 

0.02 

2f 
The reasons why the project was 
undertaken were clearly explained 527 6.16 

0.07 

2g The information was detailed enough 525 6.12 0.20 

Table 5: Average ratings for statements about the workbook 

It is clear that the feedback was extremely positive, with no average values 
below 5.5. In addition, the rating has improved in relation to the results of 
Phase 1 in every category, most notably ‘the information was detailed enough’ 
(0.2 increase) and ‘the appearance of the workbook encouraged me to take 
part in the project’ (0.14 increase). 
 
The following chart shows the responses when customers were asked 
whether they felt that the workbook provided the right amount of information: 
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97.2%

1.9%

0.9%

About right

No, too little

No, too much

 

Figure 2: Did the workbook provide the right amount of information? 

There were 538 responses to the question, of which 523 were that the pack 
provided the right amount of information. 10 customers thought that the pack 
was not detailed enough, and the remaining 5 thought that there was too 
much information in the pack. 19 customers did not respond to the question.  
 
In question 4, customers were given the option to provide suggestions for 
improvements to the workbook.  93 customers used the space to make a 
comment, and these comments have been grouped as follows: 
 

Theme of comment Number of 
comments 

Clearer colour scheme / print 14 

More pictures 12 

Less technical 10 

More technical 9 

More / clearer information about project and/or products 5 

Did not receive workbook 3 

Don’t remember / too long ago 9 

About right / other positive or neutral comment 25 

Irrelevant / general comment about the project 11 

Other 4 

Table 6: Suggestions for improvements to the workbook 

The most frequent comments were relating to the layout of the workbook – 
many customers were having problems reading the print, and would have 
liked more pictures to be included. Requests for the workbook to be more or 
less technical were almost equal in number, so no changes are needed in this 
area. 
 
The comments categorised as ‘other’ were: 
 

- Could have been much less glossy and cheaper to produce – wasted 
costs. What about the environment. 

- Feedback from members of the public who have taken part 
- If you run the project again, add quotes from people who participated in 

the first project 
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- The ease in obtaining a water meter. This gadget reduces bills and 
makes the user more aware of consumption 

 
4.3. Products 

The next section of the questionnaire asked customers about the specific 
products that they had received. 
 
 

4.3.1. EcoBETA 

132 questionnaires were received from customers who were asked questions 
about the EcoBETA device. The first question in this section asked whether 
the device was still installed. 
 

a. Is the EcoBeta still installed?

Yes

93.0%

No

7.0%

 

Figure 3: Is the EcoBETA still installed? 

 

120 customers stated that their EcoBETA was still installed, 9 said that it was 
not, and the remaining 3 did not respond to the question.  
 
All 9 customers who said that the product was no longer installed explained 
why in the space provided (question B). The responses were as follows: 
 

- Did not fit (x2) 
- Purchased new toilet (x2) 
- Can’t flush toilet 
- Not installed 
- One not working properly – other one OK 
- One was incorrectly fitted 
- People did not flush fully 
 

Question C asked customers if they were pleased with the product. The 
responses were as follows: 
 
 
 
 
 
 
 



H2eco Phase 2 – Follow-up Questionnaire 

 

14 

c. Are you pleased with the EcoBeta?

Yes

89.2%

No

10.8%

 

Figure 4: Were customers pleased with the EcoBETA? 

Of the 120 customers who responded to the question, 107 (89.2%) stated that 
they were pleased with the EcoBETA, 13 (10.8%) were not pleased and the 
remaining 12 did not respond.  
 
Customers were then asked whether the product was working correctly. Of 
the 114 responses received, 99 (86.8%) stated that it was working correctly, 
while 15 (13.2%) disagreed. 18 customers did not respond to this question.  
 
9 customers wrote a comment in the ‘if no, give details’ box: 
 

- Can’t flush toilet 
- Does a large flush every time 
- Flush not as strong as previously 
- In one of our toilets there doesn’t seem to be much difference between 

large and small flush 
- Levers don’t return automatically so don’t know if working 
- No half flush 
- Not sure 
- One not working properly – other one OK 
- Pipe is kinked, restricting operation 

 

Further analysis: 
 

- 30 customers (23.4% of respondents) stated that they have to double 
flush to clear the pan. 

 
- 18 customers did not receive an information sticker for the EcoBETA. 

This represents 14.3% of the respondents to this question.  
 

- Of the 108 customers who received the information sticker, 82 stated 
that it was still in place. This indicates that 26 customers, or 24%, had 
removed the sticker. 

 
- 93.5% of respondents (115 customers) use both the large and small 

flushes. 
 

- 37.9% (44 customers) stated that they have to explain the device to 
guests. 
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4.3.2. Save-A-Flush 

120 questionnaires were received from customers who were asked questions 
about the Save-A-Flush. 
 
In the first question, 64 customers (55.2%) replied that the plumber had 
installed the Save-A-Flush, while 52 (44.8%) stated that this was not the case. 
4 customers did not respond to this question. 
  

Customers were then asked whether they had installed the Save-A-Flush, if 
the plumber had not done so. 31 customers (63.3%) answered yes to this 
question, while 18 (36.7%) said no. 
The following chart shows the results of question C (‘if installed, is the Save-
A-Flush still in place?’): 
 

Qc: If installed, is the SAF still in place? 

Yes No Total No response Total 

84 7 91 13 104 

92.3% 7.7% 100.0%   

Table 7: Is the Save-A-Flush still installed? 

19 customers wrote a comment in the box for the question ‘if not, why not?’ 
including some of those who had not responded to the previous question. The 
breakdown of responses was as follows: 
 

Theme of comment Number of 
comments 

Already had one / already had a similar product e.g. hippo 5 

Cistern not suitable 7 

New system installed since 3 

Didn’t work / caused problems 3 

Replaced 1 

TOTAL 19 

Table 8: Reasons why customers had removed the Save-A-Flush 

The final question asked customers whether they had had to double-flush 
since having the Save-A-Flush installed. 83 responses were received, of 
which 16 (19.3%) stated that they had had to double-flush, and 67 (80.7%) 
stated that they had not. 29 customers did not respond to the question. 
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4.3.3. Aerated showerhead 

When asked whether the showerhead was still installed, the following 
responses were received: 
 

Is the showerhead installed? 

Yes No Total No response Total 

33 17 50 4 54 

66.0% 34.0% 100.0%   

Table 9: Is the aerated showerhead still installed? 

Of the 17 customers who had removed the device, 15 explained why when 
asked to do so: 

Theme of comment Number of 
comments 

Pressure too low 3 

Did not like it 2 

Do not use shower 2 

Does not fit 2 

New shower installed since 2 

Pressure too high 1 

Not adjustable at head 1 

Appearance did not match bathroom colour scheme 1 

Accidentally thrown away 1 

TOTAL 15 

Table 10: Reasons why customers had removed the showerhead 

Further analysis: 
 

- 33 customers (84.6%) were pleased with the appearance of the 
showerhead 

 
- 32 customers (80%) were pleased with the performance of the 

showerhead. 
 

- When asked whether the amount of time spent in the shower had 
changed, the following responses were received (38 responses): 

e. Has the amount of time in the shower changed?

Increased, 3, 

8%

Decreased, 9, 

24%

Stayed the 

same, 26, 68%

 
Figure 5: Changes in the time spent in the shower since having showerhead 
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4.3.4. Bath measure 

217 of the customers who returned their questionnaires had received a bath 
measure.  
 

- 139 customers (77.2%) were pleased with the device, and 136 (70.1% 
of respondents) stated that they had used the bath measure.  

 
- Of a total of 175 respondents, 77 (44.0%) stated that everyone in their 

household had used the bath measure. 
 

- When asked whether the amount of water used in the bath had 
changed, the results were as follows (166 responses): 

d. Has the amount of water used in your bath changed?

Decreased, 82, 

49%

Stayed the 

same, 84, 51%

 

Figure 6: Changes in the amount of bath water used since having bath measure 

 
 
4.3.5. Tap Inserts 

70 questionnaires were received from customers who had had tap inserts 
installed.  54 customers stated that they still had the tap inserts installed. This 
represented 78.3% of respondents to this question, and indicates a removal 
rate of 21.7%. 
 
13 customers wrote a comment for the question ‘if not, why not?’. The 
responses were as follows:  
 

Theme of comment Number of 
comments 

Created too much spray 6 

Reduced flow too much / too slow to fill basin / get hot water 3 

Other problem (blocked/leaked) 3 

New taps installed 2 

TOTAL 28 

Table 11: Reasons for removal of tap inserts 

- 44 customers, representing 73.3%, were pleased with the performance 
of the tap inserts. 

 
- 25 customers (42.4% of respondents) stated that they had experienced 

problems with the tap inserts. Of the 26 comments explaining why, 20 
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mentioned problems relating to water splashing everywhere when the 
taps were in use. Another common problem was that the taps blocked 
easily (4 comments). Other problems mentioned were reduced flow (2 
comments), leaking (1 comment) and the inserts using more water than 
the original fittings (1 comment).  

 
 
 

4.3.6. Tap Repair 

39 questionnaires were returned by customers who had requested tap repair. 
Of these, 9 stated that they had no dripping taps, leaving 30 that did. The 
number of dripping taps was as follows: 

a. How many taps were dripping?

0

2
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Figure 7: Graph showing number of taps dripping before rewashering 

24 customers (80%) stated that their taps had stopped dripping, and 6 (20%) 
stated that their taps were still dripping.  
 
The following chart shows the taps which were still dripping after being 
rewashered: 

Taps still dripping   

1 2 Total – properties Total - taps 

4 2 6 8 

Table 12: Taps still dripping after rewashering 
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4.3.7. Miracle Tap 

136 of the customers who returned their questionnaires had requested a 
miracle tap adaptor. The chart below shows the results of the first question, ‘is 
the miracle tap adaptor still installed?’ a. Is the miracle tap adaptor still installed?

Yes

85.6%

No

14.4%

 

Figure 8: Is the miracle tap still installed? 

125 customers responded to this question, of whom 107 (85.5%) still had the 
adaptor installed, and 18 did not, representing a removal rate of 14.4%. 11 
customers did not respond to the question. 
 
17 of the 18 customers who no longer had the miracle tap installed explained 
why. The responses were as follows: 

Table 13: Reasons for removing the miracle tap 

As shown above, 9 customers never had the miracle tap fitted, meaning that 
in fact only 8 customers removed the device for other reasons. Therefore the 
removal rate was 6.8%. 
 

- 108 customers were pleased with the miracle tap. This represents 
96.4% of the respondents to this question, clearly indicating that this 
was an extremely popular product.  

 
- 9 of 109 respondents (8.3%) had problems with the miracle tap. 6 

provided comments, which were as follows: 

Theme of comment Number of 
comments 

Didn’t fit / not suitable 9 

New taps installed since 3 

Didn’t like it 1 

Appearance 1 

Broke 1 

Dripping 1 

Too long 1 

TOTAL 17 
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Table 14: Problems experienced with miracle tap 

 
 
 

4.3.8. Water Butt 

432 of the customers who returned their questionnaires had requested a 
water butt. The chart below shows how many customers have installed their 
water butt: 
 a. Has your water butt been installed?

Not received 

yet

0.9%
No, but I 

intend to

17.4%

Yes

77.8%

No

3.9%

 

Figure 9: Has the water butt been installed? 

336 customers stated that their water butt had been installed, 75 said that 
they intended to, 17 had not had it installed and the remaining 4 had not yet 
received their water butt. 
 
 
 
4.3.9. Water-storing crystals 

 

475 of the customers who returned their questionnaires were asked questions 
about water-storing crystals. Their responses are detailed below: 
 

Qa. Have you used the water storing crystals? 

Yes No No, but I intend to Total 

229 54 180 463 

49.5% 11.7% 38.9% 100.0% 

Table 15: Have customers used the water-storing crystals? 

 

 
 
 
 

Property No. Comment 

321997 Worked loose and leaked 

333413 Recently the flow has altered 

342705 Can’t get kettle / jug underneath to fill it 

342938 Tap drips 

347555 Very scaled up, needs replacing 

889578 Broke 
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a. Have you used the water-storing crystals?

Yes

49.5%

No

11.7%

No, but I 

intend to

38.9%

 

Figure 10: Have customers used the water-storing crystals? 

 

Table 16: Would customers buy crystals in future from a garden centre? 

 
 
4.3.10. Hose gun 

 
383 questionnaires were received from customers who requested a hose gun. 
The responses were as follows: 
 
Has the trigger hose gun been fitted to your hose? 

Yes No Total No response Total 

283 83 366 17 383 

77.3% 22.7% 100.0%   

Table 17: Has the hose gun been fitted? 

 
 

4.3.11. Children’s Pack 

 

113 of the customers who returned their questionnaires had requested a 
children’s pack. 
 
When asked whether they were pleased with the children’s pack, 101 
customers selected ‘yes’. This represents 100% of the questionnaires 
received, clearly showing that this was an extremely popular product. 12 
customers did not respond to the question. 
 
Customers were then asked whether their child had completed the detective 
notepad. The results were as follows: 
 
 
 

Qb. Would you buy them in future from a garden centre? 

Yes No Total No response Total 

328 73 401 74 475 

81.8% 18.2% 100.0%   
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b. Did your child complete the detective's notepad 

or any part of it?

Only part

60.4%

No

2.0%

Yes

37.6%

 

Figure 11: Did customers' children complete detective notepad? 

 
This chart also shows a very positive response, with 99 customers (98%) 
completing at least part of the pack. However, it should be taken into account 
that on many questionnaires, the ‘no’ option was not visible and as such the 
‘only part’ option may have been ticked in error.  
 

Further analysis 
 

- 42 customers (43.8%) stated that their child had used the Water Family 
CD-ROM. 

 
- 57 customers (63.3%) thought that the pack had influenced their child’s 

water use. 
 

- 74 participants (90.2%) stated that there was nothing else they would 
have liked to have seen in the pack. 8 customers (9.8%) would have 
liked something else in the pack, and all of them made a comment in 
the box provided, though one was a suggestion for the project in 
general and was not relevant to the children’s pack. The remaining 7 
comments were as follows: 

 

Property No. Comment 

324635 Kian is only 3 – a bit young 

334112 A younger approach – my son is 3 and wanted to 
help but couldn’t understand most of it 

337065 Plastic cape with cartoon character promoting the 
idea 

337090 The water cycle (rain – tap) 

337241 Pens, pencils and toothbrushes 

347631 Booklet for the kids so they have a part to do 

360643 Different packs according to age range 

Table 18: Suggestions for improvements to children's pack 
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4.4. General questions 

Following the product-specific questions, customers were asked some more 
general questions about their opinions of the project as a whole. Firstly, they 
were asked whether there were any aspects that they felt were not catered 
for. The results were as follows: 
 

Q5a. Were there any aspects of water use you felt were not catered for within the project? 

Yes No Total No response Total 

40 501 541 12 553 

7.4% 92.6% 100.0%   

Table 19: Were any aspects of water use not catered for? 

All 40 customers who answered ‘yes’ provided suggestions when asked to do 
so (Q5b). The most common suggestions are shown below: 
 

Table 20: Suggestions for other aspects to be covered in the project 

Of the other 10 comments, one requested a service already covered by the 
project, and one made a general comment. The remaining 8 were as follows: 
 

- Financial advantages of water meters 
- Financial help for disabled using more than normal amount of water 
- A list of reputable plumbers to fix drips, leaks etc. 
- Insulation of hot water pipes 
- More water-saving tips 
- Recycling requirements – rinsing bottles, jars etc. needs more careful 

control 
- Reiterating not to use so much water 
- Saving of the water that comes through before going hot 

 
The next question asked customers whether they thought their water usage 
had changed since taking part in the project. The following chart shows the 
results: 
 
 
 
 
 
 
 

Theme of comment Number of comments 

Lack of alternative tap / toilet fittings 10 

Use of greywater 10 

Reusing rainwater / digging soakaways 2 

Swimming pools / ponds 2 

How to save water with kitchen appliances e.g. washing machine, 
dishwasher 

2 

Information on how to save water with showers e.g. best type to use 2 

Water filtering 2 

TOTAL 30 
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Q6. Since taking part in the project, do you think that 

your water use is:

Much less 

12.9%

A little less

65.8%

About the 

same

20.6%

More

0.8%

 
Figure 12: Change in water usage since taking part in the project 

 
It is evident that the overwhelming majority of participants felt that their water 
consumption had reduced at least a little since taking part in the project. 416 
of the 529 responses received were either ‘much less than before’ or ‘a little 
less than before’, representing 78.6%. 109 participants felt that their water 
consumption was unchanged, and only 4 customers thought that they were 
using more water than before. This clearly demonstrates the continuing 
success of the project in its objective of encouraging its domestic customers 
to be more water efficient. 
 

 
Further analysis 
 

- 429 participants (80.3%) stated that they were now more aware of how 
much water they use on a daily basis.  

 
- 351 out of 506 responses (69.4%) stated that they had referred to the 

Q & A section of the booklet. Of these, 322 (94.7%) found it useful.  
 

- 162 customers stated that they had filled out and kept the reminder 
insert. This represents 33.6% of the 482 responses to the question. 

 
- 396 customers (88.4%) thought that the other members of their 

household were now more aware of their water use. Of the 52 
respondents (11.6%) who disagreed, 15 provided an explanation 
(Q10b). The most popular reason was that they were already aware, 
which accounted for 6 responses. Other responses included the 
following: 

 

 Only 3 years old 

 Teenager – not bothered 

 They lodge with me over short periods 

 Wife disabled so I look after everything 
 

- 282 customers (66.7%) received the extra information pack. 
 
The final part of the survey allowed customers to provide any further 
comments about the project. Of the 135 comments received, 43 (31.8%) were 
generally positive, 42 (31.1%) were negative, and 21 (15.6%) were neutral. In 
addition, 17 customers (12.6%) used the space to make a suggestion, and the 
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remaining 12 comments (8.8%) were requests for extra products, repairs, 
replacements or more information.  

Type of comment No. of comments % of total 

Positive 43 31.8% 

Negative 42 31.1% 

Neutral / irrelevant 21 15.6% 

Suggestion 17 12.6% 

Request / enquiry 12 8.8% 

TOTAL 135  

Table 21: Breakdown of final comments 

 
As shown above, of the 135 comments received, 43 were generally positive, 
42 were negative, and 21 were neutral comments about the project. Irrelevant 
comments were also classed in this category. 17 customers used the space to 
make a suggestion, and the remaining 12 comments were requests for extra 
products, repairs or replacements, as well as enquiries about the next phase 
of the project.  
 
The negative comments are summarised below: 
 

Theme of comment Number of comments 

Many products not suitable 13 

Water butt difficult to install / not installed 6 

EcoBETA not working 4 

Hose gun broke 4 

Products promised but not delivered 4 

Plumbers need better training 3 

Taps leaking 3 

Water butt leaking / overflowing 2 

Other 5 

Table 22: Summary of negative comments 
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4.5. Customer satisfaction by product 

Below is a summary of the proportion of negative comments received for 
some of the products and services offered in the project. In some cases this 
information was obtained simply by using the results of the question ‘are you 
pleased with the product?’; however, the figures marked with an asterisk were 
obtained by looking at comments given when customers were asked why the 
product was no longer installed, (or, in the case of tap repair, by counting the 
number of properties which were still experiencing problems with dripping taps 
after having had them rewashered). From this, negative feedback could be 
clearly identified.  

 

Product Negative comments Change from Phase 1 

EcoBETA 13 10.8% -2.1% 

Save-A-Flush 4* 4.4% -1.1% 

Aerated 
Showerhead 

8* 16.0% +5.4% 

Bath Measure 41 22.8% -2.6% 

Tap Inserts 16 26.7% +11.8% 

Tap Repair 6* 20.0% -9.4% 

Miracle Tap 4 3.6% -0.5% 

Children’s Pack 0 0% -3.1% 

Table 23: Proportion of negative comments for each product 

As shown, six products achieved higher satisfaction ratings than in Phase 1, 
but the aerated showerhead and tap inserts were both less successful in 
Phase 2.  
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5. Results – non-participants’ responses 

As mentioned previously, follow-up questionnaires were also sent to 1000 
random non-participants in the project, in order to find out how best to 
encourage more customers to take part in future phases of the project.  
 
224 questionnaires were returned, representing a return rate of 22.4%. Firstly, 
customers were asked whether they had read the workbook. The results were 
as follows: 
 

Q1. Did you read the workbook? 

Yes No Total 

69 155 134 

30.8% 69.2% 100.0% 

Table 24: Did customers read the workbook even if they did not participate? 

 
Those customers that had responded ‘yes’ were then asked to rate some 
aspects of the workbook by awarding a score between 1 and 7 (1 
representing ‘poor’ and 7 ‘excellent’). 59 respondents did so, and the average 
scores awarded are shown below: 
 

Question Average rating (max. 7) 

2. The information provided in the workbook 5.28 

3. The appearance and layout of the workbook 5.28 

4. The explanation as to why ESW were undertaking the project 5.28 

Table 25: Average ratings for statements about the workbook (non-participants) 

 
Question 5 asked customers whether it was clear that the project was 
completely free. Only 39 customers agreed, representing just 29.1%. This is a 
very slight increase over the results from phase one, but so small as to be 
negligible. There is still more emphasis needed on the fact that all products 
and services in the project are provided free of charge, as this could be a 
major factor in increasing participation.  
 
Customers were then asked why they did not take part in the project. They 
were given a list of 11 options, and were asked to tick all that were applicable. 
The results are shown below in rank order. 
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Reason for not taking part No. of 
responses 

% of respondents 

I did not get around to it / too busy  47 35.1% 

I did not receive the workbook 29 21.6% 

I never participate in projects or surveys 26 19.4% 

I already have water efficient products and appliances 23 17.2% 

I disposed of the workbook as junk mail 20 14.9% 

I did not want plumbers in my home 17 12.7% 

I do not think water efficiency applies to me 12 9.0% 

I thought that the project would cost money 9 6.7% 

I did not understand the project/workbook 6 4.5% 

I do not want water efficiency products 6 4.5% 

The workbook took too much time to complete 5 3.7% 

Table 26: Reasons for not taking part in the project 

As in Phase 1, the most common reason for not taking part was a lack of time 
in which to do so, which applied to over a third of respondents. Also notable is 
the fact that a higher proportion of customers did not receive the workbook in 
comparison with Phase 1 (21.6% compared to 15.2%).  
 
Other frequent answers were already having water-efficient products and 
therefore presumably feeling that taking part was unnecessary, and never 
participating in projects or surveys.  
 
When asked whether an incentive would have encouraged them to 
participate, only 13 customers (9.7%) agreed that it would. Among the 
suggestions given were: 
 

- A discount on each water butt 
- Any 
- Any prize 
- Discounts on water bill or money vouchers 
- Grocery voucher 
- Money off future bills 
- Prize draw 
- The option of a telephone interview as an alternative (no more than 30 

mins) 
- A way of measuring savings 

 

The final part of the questionnaires asked customers to give any more 
comments or suggestions to improve the project. 54 comments were received 
and a broad breakdown is given below: 
 
 
 
 
 
 
 
 



H2eco Phase 2 – Follow-up Questionnaire 

 

29 

Theme of comment Number of responses 

Further explanation of reason for non-participation / not interested 25 

Suggestions 10 

Expressing interest now / wanted to take part before / did not receive 
reply 

8 

Don’t remember / did not receive workbook 5 

Other comment 6 

Table 27: Comments and suggestions to improve project (non-participants) 

 
Of the 25 customers who used the space to provide further explanation as to 
why they did not take part in the project, the most common reasons were old 
age and/or ill health (11 responses, or 44%) and feeling that taking part was 
unnecessary (9 responses, or 36%), either because the customer felt that 
they were already careful enough with their water usage, or because the 
products offered were unsuitable for their appliances. Other responses were: 
 

- Cannot read or write. Need to get someone else to fill in the forms  
- 89 years old living in sheltered accommodation, so sometimes does not 

understand some of the post she receives 
- Was on holiday 
- We were going on holiday at the time and it just got overlooked 

 

8 customers expressed interest in taking part in the project – 3 of these 
requested a pack or to be contacted in the future if the project ran again. 4 
indicated that they would have liked to have taken part before but did not 
mention being interested in future, and one customer had in fact taken part in 
the project and had been sent the non-participants’ questionnaire in error. 
10 customers made suggestions, which are listed below: 

 

Property 
No. 

Comment 

320207 I would prefer that you used your resources to reduce costs to consumers. Get 
everyone on meters – that will reduce usage 

328868 Perhaps more advertising would prompt public to use less water 

334780 Follow-up letter when time is running out 

338157 Excellent work and effort put into it keep it up! perhaps the water rate could be kept 
down a little – it seems to be going up greatly 

340832 Mark envelope in large letters ‘money-saving ideas’ 

342077 Was not sure where water butts could be situated and whether neighbours or council 
would object – needs to be made clearer 

346181 Make workbook simple and offer savings on water bill 

353589 Make more use of water meters 

870207  1) Workbook was rather too long. 2) Offering deliveries at evenings and weekends 

888646 The workbook should be brief and easy to complete 

Table 28: Suggestions for improvements to the project (non-participants) 
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6. Recommendations 

The questionnaires were intended to identify areas which need to be improved 
or refined for future projects of a similar nature. Some suggestions which the 
results highlighted are detailed below.  
 
6.1. Workbook 

Several customers experienced problems with the print used in the workbook, 
indicating that it would be beneficial to make the font and layout clearer.  
 
Some respondents suggested including feedback from previous participants, 
which could be a useful aspect to incorporate into the workbook. 
 

6.2. Hose gun 

Many customers commented that the trigger hose gun was of poor quality and 
broke after only a few uses. As this is a useful product for saving water, and 
customers were not opposed to the concept of the hose gun itself, it may be 
beneficial to source alternative suppliers for this product. 
 

6.3. Water butt installation 

Several customers were unhappy that no one had installed their water butt, 
and many of those who tried to install it themselves found it difficult or were 
unable to do so. Interestingly, there was a marked increase in these 
comments relative to Phase 1. Including water butt installation could be a 
consideration for future projects in order to ensure that the customer is able to 
save as much water as possible having received the products. 
 

6.4. Children’s pack 

Some customers felt that their children were either too old or too young for the 
pack. It may be worth looking into the possibility of producing two packs aimed 
at different age ranges in order to avoid this problem. Alternatively, guidelines 
should be provided as to the age range that the pack is suitable for. 
 

6.5. Greywater 

Some customers expressed an interest in finding out more about how to use 
greywater. It may be possible to incorporate some tips and information about 
this into the introductory workbook, or to refer customers to sources of 
information on the subject. 
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7. Summary and conclusions 

The follow-up questionnaires proved to be very useful for collecting feedback 
about the project, particularly when comparing and contrasting the views of 
the participants with those of the non-participants. 
 
Feedback on the project was generally positive – more than 97% of 
respondents were happy with the amount of information provided in the 
workbook, which was an increase on Phase 1, and there were some 
suggestions for further improvements that could be made. 
 
Among the products, the miracle tap and children’s pack were again the most 
successful, and the majority of products had a higher satisfaction rate than in 
Phase 1. Comments from customers will help to improve areas of concern, 
and finding out whether the devices are still installed can be useful in 
calculating the success of the project in terms of water savings. 
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8. Appendices 

8.1. Appendix A – Questionnaire examples 

8.1.1. Participants 
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8.1.2. Non-participants 
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8.2. Appendix B – Comments about the project 

8.2.1. Positive comments 

Property 
No. Comment 

321938 Excellent project 

326444 
We all need to be aware of the water we waste. This project pointed out where 
we could choose to save it. 

327401 
As a keen vegetable grower the additional water butt has been a great help 
and is now full and ready for the summer. Many thanks. 

332876 
The water saving shower timer has made my sons shower shorter and more 
fun - a bit hit! 

333327 

Appreciated the free water butt, and hose gun as I use a lot of water in the 
greenhouse and garden. Have a total of 8 butts which must conserve quite a 
bit of water 

333413 
Thank you so much for the adaptations and info, the man who fitted them was 
such a nice, polite and helpful person 

334112 
The water butt is a great idea, works as a free item to encourage gardening 
etc. very good. 

334176 

Good project. We do need to do as much as we can to save our precious 
resource but in reality it needs to be easier, this is not taking away the 
responsibility from consumers, merely recognising that people lead 
complicated lives, often in the fast lane 

334792 great project, thank you for selecting us 

337536 Very good idea. 

337708 
A good scheme overall. Making the public aware of the need to monitor water 
use and avoid wastage 

338361 we found the tap adaptor particularly good 

340944 
A very good idea, any encouragement to save wastage is important "more than 
ever!" 

343587 

Really pleased with the products, especially the miracle tap adaptor and 
EcoBETA flush, had been thinking of buying a tap adapter but did not know 
you could get a dual flush system on an existing cistern 

344507 it was an excellent project and I am pleased to have taken part 

344588 great service and good project 

345246 Good idea - keep in touch 

347506 

the first plumber installed the bits to fix our leaking tap incorrectly but we were 
really impressed how quickly the second plumber came out to fix it, Really 
good idea to involve the children so much as they then nag us to save water. 
Very pleased. 

347599 
It's a really good project and I hope it’s done well, and helped to reduce water 
usage/wastage! It was a huge bonus that the products/service/advice was free. 

349438 None just very satisfied 

350185 

We were really pleased to be involved in the project. As we are a growing 
family we are keen to save as much water as possible and these free products 
are helping us to do this. If there was anymore advice or projects about saving 
water in the future which 

351205 I think the project is a great idea. Well done 

352351 the plumber sent was extremely helpful and polite 

352673 
Don’t remember receiving the extra information pack. Thank you for all your 
help and inviting me to take part 

352702 I think this was a great idea. Thank you 

353363 very pleased 

353382 

I have saved £46 water and sewerage combined over the same six month 
period this year since the h2eco improvements were carried out. A most 
worthwhile project!!! It is a pity that other utility providers do not follow your 
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excellent initiative and example. 

353397 Keep up the good work x 

353532 

I thought the whole idea was innovating. Unfortunately I no longer live in Essex 
but I shall be investigating whether my new water company offer a similar 
scheme 

353547 
I found the water-saving project has been very useful in saving water (and  
money) and would congratulate you for an important step in the right direction 

353556 
Sorry can’t remember the above so left it blank. Thought the project was very 
good. We use rainwater now and use water more sparingly 

354590 
I'm grateful for the water butt, I'm a keen gardener and newly planted plants 
need a lot of water 

358246 

Very well thought out. Hopefully people listened and chose to use all the water 
saving devices which will make us all more aware of our water usage in future 
and save our future. 

358267 
I find that Essex & Suffolk are a good water company. I wish to thank you for 
not having had a hose pipe. 

358381 

We were very pleased to have take part, my neighbour and parents all took 
part - it became quite a talking point. The crucial factor was the 'free' aspect of 
the goods 

359583 
The tap adjuster is great but doesn’t look very good. However I have kept it, its 
excellent 

359648 

A good idea - my taps were too old - I have now a sink unit - my toilet not 
suitable for fitment. Also my shower - I continue to be careful with water usage 
- I am metered. 

359747 
Am pleased with the performance of shower head but would have preferred it 
to be more angled 

360296 It’s nice to know we are all working together 

891885 Project is a good idea 

893716 I feel the project is extremely informative, necessary and very straightforward 

902100 
The helpline girl was very helpful, when arranging for the "fitter" to visit the 
house. Thank you 

911340 
An excellent project. A shame more people didn’t take part. We actually look 
forward to receiving the bill so that we can see if we have used less water. 
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8.2.2. Negative comments 

Property 
No. Comment 

314101 
I was very disappointed in not being able to fit the taps and hose trigger. 
Mainly the double flush system!! 

321878 

Wish the water butt was installed. I'm on my own and can't get it installed. The 
hose gun broke, which caused the loss of four times the amount of water I 
would normally use in two years. Wish I never joined the project. 

321931 

Bit disappointed as some of the equipment as some of the equipment wouldn’t 
fix my taps or shower so could have it. The flush saver tried previously 
wouldn’t work properly in my toilet. The vehicle washing hose gun was already 
broken. 

321994 
you will see from the engineers comments that quite a lot of the possible aids 
didn’t fit my plumbing 

322391 I would have liked a water butt last year and not been forgotten 

328876 

it did not really help us much as we are "water wise" anyway. On the day the 
plumber was to call to fit the items to the taps - after waiting in all morning we 
found they could not be fitted to our taps - the booklet did not explain fully. 

332714 
There was a lack of advice given for the installation of the water butt - in fact 
we were mis-informed about the connection. 

333640 

Please note the water butt originally supplied was large and ugly. A smaller 
one consequently supplied. After my requesting E+S water find someone to 
install the butt, I was informed that I myself (tenant) would have to install the 
butt.  

333671 
I was told I had a leak (small) and someone would be in touch about 
monitoring my pipes. This didn’t happen 

334065 

The water butt was tricky to install because of our drainpipes being old with a 
really wide diameter. The tap on the water butt sometimes leaks and needs 
tightening 

334968 
The water butt although fitted is still overflowing rather than the pipe taking 
excess. Have had 2 fitters both have failed to install it properly 

337090 

I was disappointed that the engineer didn't fit the tap aerators. He just said 
'won't fit'. There are some in them already so! As I have 7 taps I feel sure some 
of them could have been ok. 

337241 
Still waiting for water butt.  Received base and lid but no butt.  Please 
investigate. 

337345 Shower timer not offered 

337442 
I realised rather belatedly (and after looking at the wording on the picture of the 
workbook with my magnifying glass) that I did not actually receive this item 

338355 
Still have two leaking taps in downstairs wc. Plumber said he was not allowed 
to change them!! 

342836 

I had an accident last year so was unable to use the bath (did receive bath 
measure but hasn't used it).  Although I was willing to use other water saving 
features, unless you had the "right" cistern and "right" taps this was not 
possible. 

345239 

I did have a water butt installed it ahs not worked from the day I had it fitted. It 
leaks very very badly and I live on my own with two children I cannot mend it. 
When it rains the water leaks and floods the path badly so I am not happy with 
that.  

351151 
I notice no difference in the 2 toilets between the short flow and long flushes 
perhaps it is me! 

351209 
disappointed the water butt didn't arrive but, I have bought a timer for the 
shower and we are much more aware of water usage now 

351240 
only that one of the EcoBETAs is not working how it should do in the 
downstairs toilet 

351447 
I could only have the tap adaptor installed the toilet water save was too large 
also I have an electric shower and bath taps are not round. 

352658 hose gun was not very good quality and broke soon after fitting 



H2eco Phase 2 – Follow-up Questionnaire 

 

40 

352671 
Plumber was obviously keen to be as quick as possible and for whatever 
reason, fitted nothing. 

352680 

2 men called at my house at different times re water butt fitting both unable to 
sort the problem I had to call on a close friend to sort the problem. Your 
workmen need more training, both very unsure what they were able to do!!  

353157 
Could have printed this on double sided and reduce to one sheet - save our 
trees!! 

353376 

I was disappointed in the plumber. He appeared too rushed to install the flush 
system I asked for. Was keen to lob in the brick so job done in his view said I 
couldn’t have new washers to dripping taps 'wrong shape' – my taps are quite 
old 

353517 
the hose spray was not robust and lost its adjustment; the purpose of the 
project was good 

353550 
The guy came and supplied the vat but did not help me installing it. I would 
have helped he did not give his help 

353569 
very little in the project was relevant to my usage of water or to my water-
related installations 

353924 
We were disappointed that the water saving devices available were unsuitable 
for our showers. 

353933 
As the EcoBETA does not work, the amount of water I save is trivial compared 
to what It would be if this product worked. 

353936 
The tap has since been replaced as I turned it on and had to call someone as 
it would not turn off at all the water kept gushing out till help came. 

353941 Toilet flush system has failed to work from outset 

354242 

1. We could not use the bath measure because our bath is shaped and it 
would not fit. 
2. We have been very pleased with the water butt, although we found it hard to 
install.  

356492 

A waste of time and grossly over the top. Your rep couldn't even stop our 
dripping tap and we discovered afterwards he had broken our stopcock which 
we had to pay for 

356954 
My water pressure was unsuitable for some products and toilets unsuitable for 
EcoBETA units so nothing I do to save any water 

358277 
Need to fix ceramic taps in order for project to be successful. Regarding loss of 
water from leaking taps. 

359717 
The trigger hose attachment is cheap and does not connect well to the 
attachments, It is now broken 

361296 All the people I spoke to knew nothing of the scheme I think that’s a shame 

888041 
Would have liked aerated showerhead/tap aerators/miracle tap but fittings not 
suitable for my shower and tap fittings at the property only built in 2001 

889668 
Most of my house taps in the kitchen, bathroom are incompatible with your 
gadgets 
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8.2.3. Suggestions 

Property 
No. Comment 

321997 
Mixer tap in kitchen not fitted with any device. More water could be saved if 
one was fitted. The plumber who fitted the other fittings could not fix this tap 

332725 

I would like more explicit details on fitting the rainwater diverter for the water 
butt. I fitted mine but getting the height correct took a few trials. The project is 
a good idea and has reduced our water use. Some of the items offered were 
not possible. 

333965 

I was interested in measuring my shower flow - I think the hippo taps in the 
toilet cistern should be widely available as this would save vast amounts of 
water if everyone used them - give them free to B&Q/Homebase/plumbers etc. 

333993 
Possibly a free inspection of and help with small repair i.e. changing washers 
for senior citizen 

343576 

It seems a shame that only 20% of households invited to actually took part in 
the project. I wouldn't call that a "highly successful project".  Perhaps you 
should increase charges to households that don't try and save water!! 

345226 
The message is still not strong enough to the people who waste so much 
water and destroy any water saved by those who are careful 

347883 Follow up with offers on products e.g. water butts 

350553 
It’s not only households who need to save water, shops cafes, offices 
factories, schools should also be part of a project to see what they could save. 

354195 
Was disappointed that the Save-A-Flush did not fit my cistern - suggest 
producing two different ones. 

357017 
Amazing how quickly the water butt filled. 
You should look at promoting grey water use. 

357596 

A lot of younger people use washing machines for one or two items. I believe 
that more should be advised about the proper use of these machines. As I 
have a large organic garden I would have liked 2 water butts but thank you for 
the free one. 

358387 

I am a very green person so I conserve. I think that water meters should be 
installed to account as a lot of people just done care how much they use. I've 
heard it said again and again 

359398 
It would be good if you could find a way to collect bath and bathroom water  to 
water the garden 

359694 Do more for older homes 

360347 

The water butt is fantastic. Maybe this should be advertised more or installed 
in allotments etc. for free. More pushing needs with reference to turning taps 
off when cleaning teeth etc. Overall I think this was a great idea. 

360643 

Maybe more advice on how to conserve water in garden by ways of how we 
plant or what, where? We have started to grow own veg need all help we can 
get as don’t wish to be wasteful in any way, how can you be green in 1 area 
and not another? 

912691 
Water butt should come with a connector to fit it to square down pipes (not just 
round) 
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8.2.4. Comments needing a response 

Property 
No. Comment 

321978 
We thought we ordered a water butt not water crystals having filled in 
satisfaction survey we never had a reply 

324845 Need water butt fitted. Please send another information booklet 

333997 
My new water butt is wonderful, can I source another at a reasonable cost, 
they retail at too high a price 

334950 Water meters – how often are accuracy and leak tests carried out 

337078 

One problem was my dripping tap which the engineer could not fix because 
the cartridge was the wrong type. The cartridge is San Marco – have you any 
idea where I could get the address of the company for a new one please? I 
have tried several cartridges. 

337143 

Although coverage about showers was in the workbook, is there anything that 
can be fitted to taps on a permanent basis rather than cheap rubber ones. I 
live in a rented property with only a bath and two taps so cannot fit electric 
shower, or taps? 

343563 
Great project wouldn’t mind another water butt as they are so useful for my 
greenhouse 

354301 

To save water in the garden I wanted the large water butt. Because of narrow 
space available, I had the narrow butt, however I did ask for another narrow 
butt to be connected in tandem to double the amount of rainwater. This has not 
been forthcoming – why? 

354660 I kept the address of the water butt supplier but have mislaid it 

354937 
We could use another water butt as we grow our own fruit and veg which 
needs regular watering.  Our water butt is the biggest water saver we have. 

890366 
Be really useful to somehow re-use waste water rather than straight down 
drains. Not sure how though. 

891233 we think the biggest saver for water is the water butt - would welcome another 
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8.2.5. Other comments 

305672 

I was offered a more efficient shower head. There are no questions about this. 
In the event the plumber was unable to remove the existing shower head so it 
was not replaced. We do not take showers in preference to baths 

305687 Items not yet used will be used during summer season 

320203 
Cannot recall "satisfaction survey " but very poor memory. I would have 
completed 

321885 Not sure about sat survey 

322002 Can’t remember info pack 

333337 Not sure 

333581 It will be over the summer that the water butt and crystals will become useful 

334011 On 25/4 I shall be 85 years old 

334187 Answered no to hose gun 

334806 Not sure 

334874 At 95 1/2 I do not wish to participate any further 

335123 Can’t remember 

342695 
I don't mind answering questions, but we did the survey over the phone so 
didn't get the workbook so I can't answer most of these questions. 

342876 I have lost my booklet 

345168 

There were one or two other items I would like to have taken advantage of but 
unfortunately, they were not adaptable to my facilities, but I am well pleased 
with what has been carried out. 

352372 Can’t remember additional info 

352374 

This is quite a large house with long pipe runs, this means that you may waste 
a lot of water waiting for the hot water to arrive, whether in a shower or a sink 
or bath. Insulation of the hot water pipes will help (and I am doing this) 

353413 
Would it be more economical if the water wasn’t so hard so it didn’t have so 
much limescale and appliances would work more efficiently and last longer 

354178 
Hard water producing limescale that we have to use extra water and chemicals 
to try and remove 

361253 My water meter has saved me money 

880794 Sorry memory 

890117 
A few people I have spoke to didn't know anything about the project. Perhaps 
the project could be run again in the future. Many thanks. 

 

 
 


